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Provisions by Admirals Club lounge lands at JFK,
o�ering travelers a fresh take on lounge convenience

2026-06-30

Purpose-built grab-and-go lounge concept — A 3,700-square-foot Provisions by Admirals ClubSM space

designed for speed, �ow and �exibility, giving travelers premium food and beverage options without a

traditional lounge stay.

First-of-its-kind barista bar — American’s �rst dedicated barista bar featuring Lavazza-crafted hot and cold

beverages, prepared to order for a more personalized premium experience.

On-site one-on-one support — A dedicated representative in the space to help customers quickly resolve

travel needs without sacri�cing convenience.

FORT WORTH, Texas — American Airlines is introducing a new approach to lounge design at John F. Kennedy

International Airport (JFK) with its Provisions by Admirals ClubSM space — a purpose-built concept created to better

serve high volume tra�c while elevating the grab and go experience for greater travel ease.

Located in Terminal 8 within Concourse B between gates 12 and 14, the 3,700-square-foot space prioritizes �ow,

�exibility and speed, o�ering a streamlined alternative for customers who want premium food and beverage

options without spending as much time in the lounge. This new space will complement the joint premium lounges

above gates 12 and 14 and the Admirals Club® lounge in Concourse C.

“JFK is a busy hub where our customers make a lot of connections, and this space allows us to better match the

pace of our customers’ journeys,” said American’s Chief Customer O�cer Heather Garboden. “The Provisions by

Admirals ClubSM space creates a more �exible lounge experience — one that combines thoughtful design, elevated

beverages and quick access to fresh options, all while helping serve more customers, more e�ciently. By listening

to our customers and understanding how they move through the airport, we’re adding even more convenience,
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bringing premium access closer to where many of them begin their travels.”

A DESIGN ROOTED IN MOVEMENT

AND PLACE

Inspired by New York City’s energy and character, the space translates local design cues into a highly functional

environment. Subtle textures, tonal variation and lighting create a sense of place, inspired by New York City’s fabric,

while localized design makes the layout fresh, open and calm.

Every decision supports a single goal: helping customers move through the space quickly and comfortably, whether

they’re stopping in for a co�ee, a bite or on-the-go assistance before their �ight.

After launching its initial Provisions by Admirals ClubSM concept at Charlotte Douglas International Airport (CLT) in

August 2025, American has brought the idea to its fullest expression yet at JFK — setting a new benchmark for the

elevated experience the airline continues to build for customers.

ELEVATED BEVERAGES, LED BY A

FIRST-OF-ITS-KIND BARISTA

EXPERIENCE

At the heart of the lounge is a dedicated barista bar — a �rst for American — featuring Lavazza-crafted beverages.

Customers can enjoy a curated menu of hot and cold co�ee drinks, prepared by a barista and customized to their

preferences, bringing a more personalized and premium beverage experience to the quick stop setting.

Complementing the barista bar, a self-serve beverage station o�ers canned and bottled options designed for

customers to take on the go, meeting the needs of travelers with tight connections or limited time.

MENU OPTIONS AT THE READY

The space serves prepared grab-and-go food o�erings, including both hot and cold selections, giving guests an easy

way to pick up what they need and move on with their journey.

Breakfast — served until 11 a.m. local time daily — features light bites, such as pastries, snack mixes, yogurt and

fruit options, along with more substantial breakfast meals. All-day o�erings — served from 11 a.m. until close —

include a mix of salty snacks, sweet treats and �lling meals. Vegetarian options are available at all hours.
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SUPPORT WHEN IT MATTERS MOST

In addition to food and beverage o�erings, the space includes an on-site representative providing one-on-one

assistance, ensuring customers can quickly address travel needs without sacri�cing convenience.

THE AADVANTAGE PROGRAM

MAKES ACCESS EASY

American Airlines is making it easier than ever for AAdvantage® members to enjoy premium lounge experiences.

For those traveling domestically, Admirals Club® lounge access is available through an Admirals Club®

membership or the Citi® / AAdvantage® Executive World Elite Mastercard®. Citi® / AAdvantage® Globe™

Mastercard® and Citi Strata Elite® cardholders can also use one of their four Admirals Club® Globe™ and Citi

Strata Elite® passes each year, each valid for 24 hours. Customers can also purchase a One-Day Pass, valid for 24

hours, for $79 or 7,900 AAdvantage® miles.

About American Airlines Group (NASDAQ: AAL)
 

American Airlines is a premium global airline connecting more of the U.S. to the world. With roots tracing back to an

air mail carrier in the Midwestern United States in 1926, American now operates more than 6,000 daily �ights to

more than 350 destinations in more than 60 countries and serves more than 200 million customers annually.

Powered by a proud and talented team of 130,000 aviation professionals, American’s team lives out the airline’s

purpose of caring for people on life’s journey every day.

The world’s largest airline proudly celebrates its centennial year in 2026, reaching a milestone that re�ects a

century of innovation and the Forever ForwardSM spirit that changed the industry and the world. American

introduced the �rst scheduled air cargo service, the �rst airport lounge and the �rst airline loyalty program and

continues to reinvent the customer experience today. The airline is also a founding member of the oneworld

alliance, whose members serve more than 900 destinations around the globe.

Get the latest about American at news.aa.com and @AmericanAir.
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