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With more than 1,500 hours of carefully curated movies, TV shows and audio content, American Airlines is elevating

the in�ight experience for every traveler. From reality TV favorites and beloved children’s stories to the latest

educational and family-friendly content, American’s expanded entertainment lineup o�ers something for every

mood, moment and customer on board.

Fun for every age: From toddlers to teens

American now o�ers even more ways for families to keep little travelers entertained from takeo� to touchdown.

For the youngest travelers, “Hey Bear Sensory” videos, �lled with colorful animations and rhythmic music, have

become a hit among babies and toddlers. And now, a new partnership with Lingokids adds a fresh layer of fun and

learning for children up to 8 years old.

Through engaging songs, stories and games, Lingokids encourages curiosity, creativity and early language skills.

With 10 hours of series, songs and craft videos to choose from, kids will be able to make time �y with fun, safe and

educational content. This is just another way American is helping families enjoy a stress-free, screen-happy journey

for everyone on board.

American brings Harry Potter to the skies

Last year, American launched its partnership with Audible and has since brought new literary experiences to the

skies. Starting in December, customers can immerse themselves with exclusive access to the �rst �ve chapters of

“Harry Potter™ and the Sorcerer’s Stone.” American is the only U.S.-based airline to o�er this unique listening

experience, bringing magic to the skies and setting a new standard for in�ight storytelling.
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From the exploration of Muhammad Ali’s life and legacy in “Ali in Me,” to meditation guides and self-help options,

there is an audiobook for every kind of listener.

Bravo, indeed!

Pop culture lovers, rejoice. The launch of American’s new Bravo channel means customers can now enjoy their

favorite reality hits, from culinary competitions to stylish, drama-�lled reunions, all at 35,000 feet.

Whether it’s catching up on “Top Chef,” reliving iconic “Real Housewives” moments or sailing through the high seas

on “Below Deck,” it’ll provide customers the perfect dose of Bravo energy.

Endless choices on any �ight

From must-watch blockbusters to timeless classics, chart-topping albums, podcasts and language learning,

American’s in�ight entertainment o�ers content for every traveler on every journey. Available on seatback screens

or on personal devices, customers can explore the full entertainment lineup ahead of their �ight at

entertainment.aa.com.

Because no matter who our customer is, or how they like to pass their time in the skies, American is making sure

there’s something great waiting for them on board.
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https://entertainment.aa.com/

