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The countdown is on for Travel Tuesday. Falling on Dec. 3 this year, American Airlines is gearing up to ful�ll travel

desires for 2025. Whether traveling to visit friends and family or go on a new adventure, American’s comprehensive

global network provides more ways for customers to travel the way they want to.

Ahead of Travel Tuesday, American is spreading early holiday cheer with round-trip fares under $200 for domestic

travel to beaches, mountains, cities and more. These a�ordable vacations are available to book now at aa.com.

The award-winning AAdvantage® travel rewards program helps travelers unlock new travels and unique

experiences both at home and while on the go. To make the holidays sweeter, give the gift of travel to friends or

family with savings of up to 50% when purchasing AAdvantage® miles between Nov. 29 and Dec. 2.

AAdvantage® members will be the �rst to know about great deals on �ights and miles. Not already an

AAdvantage® member? It’s easy to become one. Sign up today for free and gain access to the best experience,

rewards and o�erings available from American.

“Travel Tuesday has grown in popularity, and American is happy to provide customers more ways to celebrate the

holidays by unlocking new escapes in the new year,” said Caroline Clayton, American’s Vice President of

Communications and Marketing. “Whether customers want to relax on a beach in South Caicos, spend time with a

koala in Brisbane or take a golf trip with friends and family in Edinburgh, American’s expansive network is ready to

indulge our travelers’ desires in 2025.”

According to a recent report by McKinsey, consumer interest in Travel Tuesday has grown �vefold in the past few
1

https://www.aa.com/en-us/black-friday?c=DSP||20241129|MKT|USPFMOC|BNR||US_ROUTE_TRAN_DOM
https://www.aa.com/en-us/travel-tuesday?c=DSP||20241129|MKT|USPFMOC|BNR|GE|US_ROUTE_TRAN_EUROPE
https://www.aa.com/loyalty/enrollment/enroll
https://www.mckinsey.com/industries/travel-logistics-and-infrastructure/our-insights/travel-tuesday-is-real-and-growing#


years, with bookings for air travel leading the way.

With more than 50 new routes launched this year and 20 planned for 2025, American’s network of new routes will

give customers more ways to plan exciting adventures on Travel Tuesday. American has curated a selection of new

routes from its hubs and gateways to help travelers connect to the world for their next big adventure.

Unlock new escapes:

Brisbane, Australia (BNE) to Dallas-Fort Worth (DFW)

Copenhagen, Denmark (CPH) to Philadelphia (PHL)

Edinburgh, Scotland (EDI) to PHL

La Romana, Dominican Republic (LRM) to Miami (MIA)

Naples, Italy (NAP) to Chicago (ORD) and PHL

Nice, France (NCE) to PHL

Ocho Rios, Jamaica (OCJ) to MIA

South Caicos, Turks and Caicos (XSC) to MIA

Tampico, Mexico (TAM) to DFW

Tijuana, Mexico (TIJ) to Phoenix (PHX)

Explore the great outdoors:

Appleton, Wisconsin (ATW) to PHX

Boise, Idaho (BOI) to ORD

Bozeman, Montana (BZN) to Charlotte (CLT)

Bismarck, North Dakota (BIS) to ORD

Calgary, Canada (YYC) to CLT

Carlsbad, California (CLD) to PHX

Hyannis, Massachusetts (HYA) to PHL and ORD

Portland, Maine (PWM) to DFW

Provo, Utah (PVU) to DFW and PHX

Go back to familiar favorites:

Barcelona, Spain (BCN) to DFW

Columbus, Ohio (CMH) to Los Angeles (LAX)

Madrid (MAD) to ORD

Milan (MXP) to PHL

Rio de Janeiro (GIG) to DFW
2



Rome (FCO) to MIA

Tokyo (HND) to New York (JFK)

Venice, Italy (VCE) to DFW
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