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FORT WORTH, Texas — American Airlines and the Miami HEAT today announced a multiyear sponsorship

extension, with American continuing as the O�cial Airline of the Miami HEAT. As Miami’s hometown airline and the

country’s largest gateway to Latin America and the Caribbean, American is continuing its long-term investment in

the city through the renewed partnership, which includes experiences for fans, as well as in-arena promotion at

basketball games throughout the season at the Kaseya Center.

“The Miami HEAT and our American Airlines Miami hub have grown in tandem for nearly 40 years, playing key

anchor roles in shaping Miami into the thriving global city it is today," said American's Vice President of MIA

Operations Juan Carlos Liscano. "From the jump, this partnership has embodied the heart, hustle and commitment

to excellence that runs deep through the Miami community, and we're proud to continue inspiring and connecting

fans as the O�cial Airlines of the Miami HEAT."

Through this partnership, American is bringing fans and members of its award-winning AAdvantage® loyalty

program closer to the action with unique game day experiences. AAdvantage® members will have opportunities to

participate in the HEAT Perks sweepstakes program, with chances to win exclusive prizes, giveaways, travel to

select away games and VIP experiences with the Miami HEAT throughout the year. Members can also redeem

AAdvantage® miles for access to games and experiences, turning loyalty into memorable moments on and o� the

court.

“American Airlines has been a valued partner of the Miami HEAT for more than two decades,” said EVP and Chief

Commercial O�cer for the Miami HEAT John Vidalin. “This multiyear extension re�ects our shared commitment to
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Miami and to creating meaningful experiences that bring our fans closer to the team.”

Building on more than 25 years of partnership

This sponsorship extension builds on a partnership that spans more than 25 years. Earlier this year American

celebrated its centennial, while the Miami HEAT marked the 20th anniversary of the 2006 Miami HEAT

Championship team.

Miami HEAT dancers celebrating American’s centennial and 20th anniversary of the 2006 Miami HEAT Championship team.

Postgame concert for AAdvantage® members featuring Dwyane Wade.

As part of the celebration, American served as the Presenting Partner of a commemorative game, receiving in-game

and social media recognition and hosting a postgame concert featuring Dwyane Wade. The event included exclusive

bene�ts for 100 AAdvantage® members, such as priority viewing access, photo opportunities with the 2006 NBA

Finals Championship trophy and signed merchandise giveaways.

Commitment to community

American Airlines and the Miami HEAT share a commitment to supporting the South Florida community. Most

recently, the organizations have partnered on initiatives, including HEAT Day of Service presented by American,

providing fresh groceries to underserved communities and enhancing the gardens and interior of the Overtown

Youth Center with Alonzo Mourning, helping inspire, empower and enrich the lives of youth, families and adults in

the Overtown community.

HEAT Day of Service presented by American.

HEAT Day of Service presented by American.

Deepening American’s investment in Miami

This sponsorship renewal underscores American’s nearly four-decade commitment to Miami. Earlier this year, the

airline announced expansion plans for a brand-new, reimagined Concourse D at Miami International Airport (MIA)

in partnership with Miami-Dade County. The new Gate D60 project will deliver gates built for modern aircraft,

transform the customer experience and make travel more seamless at the country’s largest gateway to Latin

America and the Caribbean.

In 1989, American operated 19 �ights a day to six cities from MIA. Today, the airline operates more than 400 peak

daily �ights to 170 destinations across 46 countries and territories, serving more than 32 million customers

annually to and from MIA.

American has also announced plans to open a new, state-of-the-art Flagship® lounge, along with a major

expansion of its Admirals Club® facilities, at MIA. Over the past year, the airline has installed new self-service kiosks

that make check-in faster than ever and implemented technology that has saved thousands of customer

connections systemwide.
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The airline has made signi�cant progress with its federal partners at the Transportation Security Administration

(TSA) and Customs and Border Protection (CBP), in programs like TSA PreCheck® Touchless ID and Enhanced

Passenger Processing (EPP) that make security screening easier and quicker, while upholding the highest levels of

security.

About American Airlines Group (NASDAQ: AAL)
 

American Airlines is a premium global airline connecting more of the U.S. to the world. With roots tracing back to an

air mail carrier in the Midwestern United States in 1926, American now operates more than 6,000 daily �ights to

more than 350 destinations in more than 60 countries and serves more than 200 million customers annually.

Powered by a proud and talented team of 130,000 aviation professionals, American’s team lives out the airline’s

purpose of caring for people on life’s journey every day.

The world’s largest airline proudly celebrates its centennial year in 2026, reaching a milestone that re�ects a

century of innovation and the Forever ForwardSM spirit that changed the industry and the world. American

introduced the �rst scheduled air cargo service, the �rst airport lounge and the �rst airline loyalty program and

continues to reinvent the customer experience today. The airline is also a founding member of the oneworld

alliance, whose members serve more than 900 destinations around the globe.

Get the latest about American at news.aa.com and @AmericanAir.
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