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FORT WORTH, Texas — American Airlines completed the next step in its journey of unprecedented growth today as

the airline’s schedule at Dallas Fort Worth International Airport (DFW) grew to more than 900 daily �ights for the

�rst time this summer. The milestone enables more than 9,000 one-stop travel possibilities through DFW — more

than any other airline hub in the world.

World’s largest airline surpasses 900 daily �ights at Dallas Fort Worth International Airport, which now has 9,000

one-stop connections — more than any other hub in the world
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As previously announced, American is focused on strengthening its network by expanding operations at its most

pro�table hubs, with the majority of new �ying being added at DFW and Charlotte Douglas International Airport

(CLT). The airline has been incrementally adding 100 �ights at DFW this summer, including inaugural service this

week to Dublin (DUB); Munich (MUC); and Santo Domingo, Dominican Republic (SDQ). Throughout 2019, American

has started service from DFW to 23 new markets and increased service to more than 80 existing markets. This

growth marks the airline’s largest expansion at DFW in more than a decade.

“By growing our largest and most pro�table hub, we are building the world’s most connected network,” said Vasu

Raja, Vice President of Network and Schedule Planning for American. “We’re making the world a smaller and more
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connected place by connecting small communities like Harlingen, Texas, to global cities like Dublin and Munich,

while also bringing citizens of the world to the beauty of Glacier National Park via Kalispell, Montana, and

California’s Wine Country with service to Santa Rosa, California.”

To facilitate the growth at DFW, beginning today, American will operate mainline �ights from gates B5 to B12 in

Terminal B. These gates were previously used by American Eagle but have been resized to accommodate mainline

aircraft and connect more customers. In May, the airline expanded its footprint to include 15 new gates in the

Terminal E satellite, which now supports more than 100 daily regional �ights for American Eagle service. The

completely renovated space includes refreshed ticket counters and gate areas as well as new ramp lighting, moving

walkways, elevators and escalators. Later this year, American will also open a new Admirals Club in Terminal E,

providing travelers with access to a lounge within any of DFW’s �ve terminals.

“More than 104,000 customers will journey through DFW every day this summer and our recent investments

ensure DFW will remain a premier gateway while providing customers with a world-class experience,” said Cedric

Rockamore, Vice President of DFW Hub Operations for American. “To our DFW team members, it’s already been a

big summer here at DFW, and I can’t thank you enough for all you’ve done to care for our customers and your

colleague as part of this journey.”

American has also been investing in the premium customer experience at DFW. Last month, the airline opened its

newest Flagship Lounge. The 35,000-square-foot lounge provides customers traveling in Flagship First and Flagship

Business an opportunity to refresh, unwind or work before their �ight with quiet spaces for taking a rest, lounge-

style seating, luxury showers, ample wireless chargers and a variety of hot and cold entrees. In addition, Flagship

First customers have access to Flagship First Dining, American’s complimentary, �ne-dining restaurant experience.

American’s renovated Admirals Club lounge in Terminal D has also re-opened with an updated modern look, more

power outlets, showers and space to relax. Guests have access to complimentary food, snacks and beverages,

including an exclusive label from master sommelier Bobby Stuckey. The Admirals Club also features local craft

beers from breweries in Dallas, Fort Worth and Houston.

About American Airlines Group
 

American Airlines o�ers customers 6,800 daily �ights to more than 365 destinations in 61 countries from its hubs in

Charlotte, Chicago, Dallas-Fort Worth, Los Angeles, Miami, New York, Philadelphia, Phoenix and Washington, D.C.

With a shared purpose of caring for people on life’s journey, American’s 130,000 global team members serve more

than 200 million customers annually. Since 2013, American has invested more than $25 billion in its product and

people and now �ies the youngest �eet among U.S. carriers, equipped with industry-leading high-speed Wi-Fi, lie-

�at seats, more in-�ight entertainment and power. American also o�ers award-winning food and beverage options

in the air and on the ground in its world-class Admirals Club and Flagship lounges. American was recently named a
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Five Star Global Airline by the Airline Passenger Experience Association and Airline of the Year by Air Transport

World. American is a founding member of oneworld®, whose members serve 1,100 destinations in 180 countries

and territories. Shares of American Airlines Group Inc. trade on Nasdaq under the ticker symbol AAL and the

company’s stock is included in the S&P 500. Learn more about what’s happening at American by visiting

news.aa.com and connect with American on Twitter @AmericanAir and at Facebook.com/AmericanAirlines.
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