: T N
AmericanAirlines "¢
Group

Tathiane Cavalcante/ Marina

PRESS RELEASE Nobre / Vanessa Caccianiga
+55 (11) 3185-0850 / 0860 / 0854
american@jeffreygroup.com

PARA DIVULGACAO: 06 de junho de 2014.

AMERICAN AIRLINES REALIZA TOP TEN COM AGENTES DE VIAGEM
DE SAO PAULO

Os dez maiores vendedores da companhia foram premiados com uma viagem
para Los Angeles, o mais novo destino oferecido pela AA no Brasil

SAO PAULO, SP — A American Airlines homenageou as dez agéncias de S&o Paulo e
regido que mais venderam bilhetes da companhia aérea em 2013, com uma viagem
para Los Angeles, de 2 a 5 de junho, em Classe Executiva.

A companhia contou com a parceria do luxuoso Four Seasons Beverly Wilshire, em
Beverly Hills, que hospedou os convidados, além de oferecer espago para o jantar de
premiacao, que aconteceu na noite de 4 de junho. O Visit California também apoiou a
viagem e preparou um tour especial no Universal Studios, entre outras atividades
especiais, para todo o grupo.

José Roberto Trinca, diretor de Vendas para S&o Paulo e regido sul do Brasil da
American Airlines, acompanhado por Simone Kruger, Executiva de Vendas da American
Airlines, premiou as seguintes agéncias: Marcos Balsamao (Alatur HRG Turismo),
Carlos Prado (Tour House), Marina Gouveia (Primetour Turismo), Eduardo
Vasconcellos Neto (Kontik Turismo), Elson Castilho Marques (Maringa Turismo), Decio
Slomp (Avipam Turismo), Edmar Bull (Copastur Turismo) e Debora Quaglio (Flytour
Turismo). Allan Colen, Gerente de Contas do Visit California, também viajou com o

grupo.

Sobre o American Airlines Group

O American Airlines Group (NASDAQ: AAL) é a holding da American Airlines e da US
Airways. Em conjunto com subsididrias integrais e transportadoras terceiras regionais
operando como American Eagle e US Airways Express, as companhias aéreas operam
uma media de aproximadamente 6.700 voos por dia para 339 destinos em 54 paises, a
partir de seus hubs em Charlotte, Chicago, Dallas/Fort Worth, Los Angeles, Miami, Nova
York, Filadélfia, Phoenix e Washington D.C. Os programas AAdvantage da American e US
Airways Dividend Miles permitem que seus membros acumulem milhas em viagens,
pacotes de férias, locacao de veiculos, estadias em hotel e compras cotidianas. Os
participantes de ambos os programas podem resgatar milhas para passagens, bem como
upgrades para a Primeira Classe e Classe Executiva. Além disso, os membros do
AAdvantage podem resgatar milhas para pacotes de férias, locagdo de veiculos, estadias
em hotel e outros produtos de varejo. A American é membro fundador da alianga



oneworld, cujos membros e membros-eleitos atendem aproximadamente 1.000 destinos
com 14.250 voos diarios para 150 paises. Conecte-se com a American no Twitter
@AmericanAir ou no Facebook.com/AmericanAirlines e siga a US Airways no Twitter
@USAirways e no Facebook.com/USAirways.

Informacgoes adicionais e onde encontra-las
Para perguntas sobre distribui¢cdes previstas no Plano, por favor visite
www.amrcaseinfo.com.

Para obter informacgdes sobre o American Airlines Group Inc., incluindo informagdes
financeiras, governanga corporativa e seus relatorios SEC, visite
www.aa.com/investorrelations.

* A informacgdo a sequir esta em inglés para que o conteudo legal ndo seja modificado.

Cautionary Statement Regarding Forward-Looking Statements and Information
This document includes forward-looking statements within the meaning of the Private
Securities Litigation Reform Act of 1995. These forward-looking statements may be
identified by words such as “may,” “will,” “expect,” “intend,” “anticipate,” “believe,”
“‘estimate,” “plan,” “project,” “could,” “should,” “would,” “continue,” “seek,” “target,”
“guidance,” “outlook,” “forecast” and other similar words. These forward-looking
statements are based on the Company’s and US Airways’ current objectives, beliefs and
expectations, and they are subject to significant risks and uncertainties that may cause
actual results and financial position and timing of certain events to differ materially from
the information in the forward-looking statements. The following factors, among others,
could cause actual results and financial position and timing of certain events to differ
materially from those described in the forward-looking statements: the challenges and
costs of the proposed transaction, including integrating operations and achieving
anticipated synergies; the price of, market for and potential market price volatility of
common stock of the ultimate parent entity following the closing of the proposed
transaction; significant liquidity requirements and substantial levels of indebtedness of
the combined company following the closing; potential limitations on the use of certain
tax attributes following the closing; failure of the proposed transaction to be completed;
and other economic, business, competitive, and/or regulatory factors affecting the
business of the combined company after the closing and the businesses of US Airways
and the Company generally, including those set forth in the filings of US Airways and the
Company with the SEC, especially in the “Risk Factors” and “Management’s Discussion
and Analysis of Financial Condition and Results of Operations” sections of their
respective annual reports on Form 10-K and quarterly reports on Form 10-Q, their
current reports on Form 8-K and other SEC filings, including the registration statement
and the proxy statement/prospectus related to the proposed transaction. Any forward-
looking statements speak only as of the date hereof or as of the dates indicated in the
statements. Neither the Company nor US Airways assumes any obligation to publicly
update or supplement any forward-looking statement to reflect actual results, changes in
assumptions or changes in other factors affecting these forward-looking statements
except as required by law.
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