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WE’RE BUILDING FROM A POSITION OF STRENGTH
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+220BPS

MEMBER GROWTH AND 
LOYALTY PENETRATION VS 2017 MARKET SHARE VS 2019

+1200BPS
+2.6X

Sys tem-Wide Sys tem-Wide Sys tem-Wide

A L I L A V I L L A S  U L U W A T U ,  I N D O N E S I A

+310BPS

DIRECT CHANNEL VS 2019

2017 2022 2017 2022 2019 2022 2019 2022

F i g u r e s  b a s e d  o n  a n d  c a l c u l a t e d  f r o m  e a c h  r e s p e c t i v e  f i s c a l  y e a r  e n d .
M a r k e t  s h a r e  d a t a  s o u r c e d  f r o m  S m i t h  T r a v e l  R e s e a r c h  a s  o f  D e c e m b e r  2 0 2 2 .
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T H O M P S O N  Z I H U A T A N E J O ,  M E X I C O

I n c r e a s e  i n  s p e n d  r e p r e s e n t s  c o n t r i b u t i o n s  i n t o  C o m m e r c i a l  S e r v i c e s  f u n d s  a n d  d o e s  n o t  i n c l u d e  A p p l e  L e i s u r e  G r o u p  p r o p e r t i e s .
T h e  C o m p a n y ’ s  l o n g - t e r m  o u t l o o k  i s  b a s e d  o n  a  n u m b e r  o f  a s s u m p t i o n s  t h a t  a r e  s u b j e c t  t o  c h a n g e  a n d  m a n y  o f  w h i c h  a r e  o u t s i d e  t h e c o n t r o l  o f  t h e  C o m p a n y .  I f  a c t u a l  r e s u l t s  v a r y  f r o m  t h e s e  a s s u m p t i o n s ,  t h e  C o m p a n y ’ s  
e x p e c t a t i o n s  m a y  c h a n g e .  T h e r e  c a n  b e  n o  a s s u r a n c e  t h a t  t h e  C o m p a n y  w i l l  a c h i e v e  t h e s e  r e s u l t s .

SCALE AFFORDS 
INCREASED INVESTMENT

Increase in spend on behalf 
of our hotels expected in 2023, 
relative to 2019 (excludes 
World of Hyatt and ALG)

$22B +44%
Our system is expected
to generate $22B in 
revenue in 2023



A N D A Z  A M S T E R D A M  P R I N S E N G R A C H T ,
N E T H E R L A N D S

INSIGHTS 
SHAPING 
OUR WORK

Changes in Why 
& How 

We Travel

Care for the 
People 

I Care About 

Wellbeing & 
Sustainability 

Passions

Familiar, Flexible 
& Secure 

Technology
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KEY AREAS OF FOCUS

G R A N D  H Y A T T  A M M A N ,  J O R D A N

1 Harnessing Value 
from Our Growth 2 Redefining 

Loyalty 3 Commercializing Wellbeing & 
Ancillary Offerings

4 Reimagining Sales, Meetings 
& Events 5 Elevating Our Digital & 

Technology Platforms



HARNESSING 
VALUE FROM 
GROWTH

7
O n  A p r i l  2 8 ,  2 0 2 3  H y a t t  a n n o u n c e d  a n  a g r e e m e n t  t o  a c q u i r e  M r &  M r s S m i t h ;  t h e  t r a n s a c t i o n  i s  a n t i c i p a t e d  t o  c l o s e  i n  Q 2  2 0 2 3 .
T h e  C o m p a n y ' s  l o n g - t e r m  o u t l o o k  a r e  b a s e d  o n  a  n u m b e r  o f  a s s u m p t i o n s  t h a t  a r e  s u b j e c t  t o  c h a n g e  a n d  m a n y  o f  w h i c h  a r e  o u t s i d e  t h e  c o n t r o l  o f  t h e  C o m p a n y .  I f  a c t u a l  r e s u l t s  v a r y  f r o m  t h e s e  a s s u m p t i o n s ,  t h e  C o m p a n y ' s  
e x p e c t a t i o n s  m a y  c h a n g e .  T h e r e  c a n  b e  n o  a s s u r a n c e  t h a t  t h e  C o m p a n y  w i l l  a c h i e v e  t h e s e  r e s u l t s .



“America’s Best 
Loyalty Program”

“Best Hotel Rewards 
Program”

REDEFINING 
LOYALTY
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BUILDING ON MOMENTUM IN LOYALTY

1010

WORLD OF HYATT 
MEMBER VALUE

F U J I  S P E E D W A Y  H O T E L ,  J A P A N

Spend +73% More
average spend per year 

than prof i led non-members

Stay +46% More
more stays in a year than 

prof i led non-members

90%
of member room nights 

are booked direct

1 = 40
1 Globalist  = the revenue 
value of 40 non-members

T h e  C o m p a n y ’ s  l o n g - t e r m  o u t l o o k  i s  b a s e d  o n  a  n u m b e r  o f  a s s u m p t i o n s  t h a t  a r e  s u b j e c t  t o  c h a n g e  a n d  m a n y  o f  w h i c h  a r e  o u t s i d e  t h e c o n t r o l  o f  t h e  C o m p a n y .  I f  a c t u a l  r e s u l t s  v a r y  f r o m  t h e s e  a s s u m p t i o n s ,  t h e  C o m p a n y ’ s  
e x p e c t a t i o n s  m a y  c h a n g e .  T h e r e  c a n  b e  n o  a s s u r a n c e  t h a t  t h e  C o m p a n y  w i l l  a c h i e v e  t h e s e  r e s u l t s .



DIFFERENTIATED BENEFITS 
FROM STRATEGIC 
ALLIANCES
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P Á R I S I U D V A R H O T E L  B U D A P E S T ,  H U N G A R Y



H O T E L  S O P H I A  B A R C E L O N A ,  S P A I N
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A UNIQUE TIME AND 
OPPORTUNITY 

TO SHAPE WHAT LOYALTY 
MEANS IN HOSPITALITY 

FOR GUESTS AND 
CUSTOMERS

WITH GUEST OF HONOR

“I  love this idea as relates to Hyatt
because they’re,  of  course, all  about care .  
No one else is doing this in their  loyalty 
program. This is a big differentiator . ”

“I  think that i t  is something that is 
unparalleled in the industry .  Something 
l ike this sets one brand apart . ”

“This is simply an awesome benefit .  I  used 
i t  recent ly for my brother…I love being able 
to treat my close friends and family to 
something special . ”

Globalist 

Travel Advisor

Corporate Decision Maker



[VIDEO]
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COMMERCIALIZING 
WELLBEING & 
ANCILLARY 
OFFERINGS

A N D A Z  C O S T A  R I C A  R E S O R T  A T  P E N I N S U L A  
P A P A G A Y O ,  C O S T A  R I C A
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M I R A V A L  B E R K S H I R E S  R E S O R T  A N D  S P A ,
M A S S A C H U S E T T S

ICONIC EXPERIENCES OFFERED AT SCALE

Branded, scaled & infused 
across the guest journey

Targeted global alliances 
with exclusive 
collaborations

150+ wellbeing 
experiences globally 

inspired by the hospitality 
brand leader in wellbeing



[VIDEO]



COMMERCIALIZING 
AT SCALE
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A N D A Z  M A U I  A T  W A I L E A  R E S O R T



REIMAGINING 
SALES, MEETINGS 
& EVENTS
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BUILDING ON MOMENTUM IN 
SALES, MEETINGS & EVENTS
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+510BPS

2019 2022 2019 2022

+116%

GROUP MARKET SHARE HYATT PRIVÉ SALES GROWTH

A N D A Z  L O N D O N  L I V E R P O O L  S T R E E T ,
U N I T E D  K I N G D O M

From 2019 to 2022 we 
grew market share in 

90%
of our top 10 

corporate accounts 

F i g u r e s  a s  o f  e a c h  r e s p e c t i v e  f i s c a l  y e a r  e n d .
G r o u p  M a r k e t  S h a r e  p e r  S m i t h  T r a v e l  R e s e a r c h  a s  o f  D e c e m b e r  2 0 1 9  a n d 2 0 2 3 ,  r e s p e c t i v e l y .
.



REIMAGINING SALES, MEETINGS & EVENTS

22

S t reng then ing  Hya t t  Pr ivé  &  Leverage

hya t t . com/events  Redes ign

Together  by  Hya t t :  We l lbe ing  &  
Sus ta inab i l i t y

Ex tend ing  Wor ld  o f  Hya t t  Benef i t s  
to  Cus tomers



[VIDEO]
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ELEVATING OUR 
DIGITAL & 
TECHNOLOGY 
PLATFORMS
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T H O M P S O N  A T L A N T A —
B U C K H E A D ,  G E O R G I A

BUILDING ON MOMENTUM 
IN DIGITAL

Sys tem-Wide

+310BPS

DIRECT CHANNEL VS 2019

2019 2022

20
MONTHS

OF DIGITAL DIRECT 
OUTPERFORMING OTA’s

+5%
CLICK TO BOOK

40%
LOWER BOUNCE
ON NEW PROPERTY SITES

F i g u r e s  a s  o f  e a c h  r e s p e c t i v e  f i s c a l  y e a r  e n d .
.
.



ELEVATING OUR DIGITAL PLATFORMS
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PERSONALIZATION DISCOVERY SEARCH



ELEVATING OUR TECHNOLOGY PLATFORMS

2828

A L I L A M A N G G I S ,  I N D O N E S I A

PROFIT-
OPTIMIZED

Revenue Management 
System

BEST-
IN-CLASS

Central Reservations 
System

SPEED-TO-
MARKET

Integration
Capabil it ies
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KEY AREAS OF FOCUS

R E D E F I N E  
L O YA LT Y  

R E I M A G I N E  S A L E S ,  
M E E T I N G S  &  E V E N T S

C O M M E R C I A L I Z E  
W E L L B E I N G  &  A N C I L L A R Y

E L E VAT E  D I G I TA L  
&  T E C H N O L O G Y

H A R N E S S  
VA L U E  F R O M  G R O W T H
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