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WE’RE BUILDING FROM A POSITION OF STRENGTH

MEMBER GROWTH AND
LOYALTY PENETRATION VS 2017 DIRECT CHANNEL VS 2019 MARKET SHARE VS 2019
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SCALE AFFORDS

INCREASED INVESTMENT
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Our system is expected
to generate $22B in
revenue in 2023
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Increase in spend on behalf

of our hotels expected in 2023,
relative to 2019 (excludes
World of Hyatt and ALG)
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KEY AREAS OF FOCUS

@ | 1 Harnessing Value Redefining Commercializing Wellbeing &
" from Our Growth Loyalty Ancillary Offerings

Reimagining Sales, Meetings Elevating Our Digital &
- & Events Technology Platforms
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@ HYATT + ALG + LINDNER 88
© MR & MRS SMITH

H T On April 28, 2023 Hyatt announced an agreement to acquire Mr & Mrs Smith; the tran'saction is anticipated to close in Q2 2023. My AUS !'Ia
The Company's long-term outlook are based on a number oCas_igmptions that are subject to change and many of which arg outside the control of the Company. If actual results vary from these assumbtiblw's,"tih'é Compa y
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BY HYATT

“possibilty” like

ring a brand-new hotel and the
sights and experiences around it.
Earn 500 Bonus Points for qualifying
nights at new hotels during specified
offer periods. And don't forget:
qualifying nights count towards
earning tier status.

OPEN NEW DOORS .

Stayj spirea Leav. e arded
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November 15, 2022, and then complete your stays before December 20, 2022.
Whether you're staying for a couple of nights at a Hyatt Place hotel or
INCLUSIVE COLLEETION - - - -
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“Resortsare conversation is lively and experiences say S i
something important. #CultureLivesHere
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Spend $300 or more, get
$60 back

Expires 12/15/22. See complete offer terms below
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BUILDING ON MOMENTUM IN LOYALTY

Stay +46% More 90%

more stays in a year than of member room nights

WORLD OF HYATT profiled non-members are booked direct
MEMBER VALUE

+ 0 —
Spend 73" More 1=40
average spend per year 1 Globalist = the revenue
than profiled non-members value of 40 non-members
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PAPAGAYO, COSTA RICA
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ICONIC EXPERIENCES OFFERED AT SCALE

MJRAVAL
SIGNAT{JRE EXPERIENCES + ‘heodspace + Together FIND

by Hyatt

150+ wellbeing Targeted global alliances Branded, scaled & infused
experiences globally with exclusive across the guest journey
inspired by the hospitality collaborations

brand leader in wellbeing
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WORLD OF HYATT
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REIMAGINING SALES, MEETINGS & EVENTS

hyatt.com/events Redesign

Strengthening Hyatt Privé & Leverage

Extending World of Hyatt Benefits
to Customers

el s —

Together by Hyatt: Wellbeing &
Sustainability
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ELEVATING OUR o
DIGITAL & AN CL A

TECHNOLOGY SCOTTSDALE RESORT & BUNGALOWS
PLATFORMS '

-'

Escape to Modern Luxury
at our Scottsdale Resort
o and Spa

HYALT



BUILDING ON MOMENTUM
IN DIGITAL

20 DIRECT CHANNEL VS 2019

MONTHS +31OBPS

OF DIGITAL DIRECT
OUTPERFORMING OTA’s

+5°/0

CLICK TO BOOK

4()0/0 2019 2022

System-Wide
LOWER BOUNCE

THOMPSON ATLANTA — ON NEW PROPERTY SITES
BUCKHEAD, GEORGIA

I_UALT Figures as of each respective fiscal year end.




ELEVATING OUR DIGITAL PLATFORMS

PERSONALIZATION DISCOVERY SEARCH

Q cancun, Mexico [E] Mon, Apr 3-Tue, Apr4 | R 1Room, 1 Guest

B Scottadale Arzon Lumry Re: X+

€ 5 C & hytcom * 2
AANDAZ SCOTTSDALE RESORT & BUNGALOWS AN ('/ AZ X ign In or joly BOOK NOW

© (COVID-19 Travel Updates: Learn about our recent changes X B 4@16) | 184mi

28 Results

Hyatt Ziva Riviera Cancun Moctezuma

Rancho

| s |
ALL INCLUSIVE Los Nﬂhurs\acms Punta Sam Isla i

Costa Mujres
El Meco

Secrets The Vine Cancun Los Laureles.
ElEdn

72mi .
2ORHE pénjamo Ca!l.’m
e orschospa s 7

$484 avgmignt

Alredo
Hermanos V- Bonfil

Hyatt Zilara Cancun Martinez @
MiRanchito €l Rey.

45(471) |68 m1 Loitas Band

TORPHE orenda

AquiEstoy

$604 Avgnigne

Leona Vicaro
HoTEL
(aladolid Leona vicaro
Breathless Cancin Soul Resort &
Spa
a7mi
TORPEHO
$401 avgnvgne Vallarta
San Lorenzo San Eduardo.

Son Martiniano

HYATT






KEY AREAS OF FOCUS

HARNESS REDEFINE REIMAGINE SALES,
VALUE FROM GROWTH LOYALTY MEETINGS & EVENTS
COMMERCIALIZE ELEVATE DIGITAL

WELLBEING & ANCILLARY & TECHNOLOGY
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