EXPEDIA, INC. - THE NUMBERS

QUARTER ENDED MARCH 2013

The world’s largest online travel agency Expedia, Inc. (EXPE) presents quarterly financial results from across its portfolio of travel brands.

Room Nights: 29.o0mm Gross Bookings: $9,781.1mm Revenue: $1,012.4mm
Revenue margin: 10.4%

« Q1 room nights grew 28% year over year, driven
partially by the highest room night growth in over five
years for the company’s flagship Expedia brand
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® . . « Collectively, Expedia, Inc. mobile apps passed the 30
million download mark during the quarter, and are being

Mobile App Downloads: 3omm+  Bookable Properties: 205k+  downloaded atarate of 70 times per minute

All growth rates based on year-on-year growth for quarter ended 3/31/2013 compared to the prior year quarter

During Q1, Expedia, Inc. completed the acquisition of a majority interest in Germany-based trivago.
Find out more about trivago, and what makes it the world’s leading hotel metasearch company
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The company also strengthened footholds in high-potential growth markets
through significant transactions, such as:

Helping Expedia, Inc. international points of sale to deliver more than half of the company’s
total room nights for three consecutive quarters
Domestic

International

3%
$1 Trillion

Given the continued shift from
significant exist
across geographies
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