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CareMore ] Patlen.t—centered ] Watson ]
Primary Care

For a More

Effective
Delivery System

WellPoint, through its affiliated health plans, has significantly increased its investment
in patient care by increasing revenue opportunities for primary care physicians,
expanding on the CareMore comprehensive care model, and advancing the develop-
ment of IBM Watson enabled products designed to help doctors make more informed

health care decisions.
A patient can feel confident knowing that WellPoint is making the right investments

in a delivery system that has their best interests in mind—providing doctors with the
tools they need to get their patients healthy and make sure they stay healthy.
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CareMore Patient-centered Watson
For a More Effective Delivery System Primary Care

CareMore

CareMore is proving that it can help people stay healthy
and live longer while saving money in health care. CareMore
provides comprehensive care to seniors—especially for
those who are frail or those living with or at risk of devel-
oping chronic conditions such as diabetes or congestive
heart failure. By focusing on head-to-toe health and well-

. . . . ey LA 4
ness, CareMore provides members with education, disease @ C REMOFE
management, fitness programs and other proactive services.

CLICK TO PLAY VIDEQ

1 That personal care that we give goes just as far if not
Members can receive one-on-one care in their home, at more than those pills we prescribe in making them well. !
skilled nursing facilities and in care centers. CareMore
Neighborhood Care Centers offer members coordinated
services from physicians, nurses and highly trained staff
ranging from routine vital sign monitoring to regularly
scheduled toe nail clippings. For some CareMore Medicare
Advantage members, the personalized care includes weekly
in-home visits by a nurse practitioner. CareMore serves
members in California, Arizona and Nevada and in 2012
WellPoint expanded the CareMore model for members in
its affiliated plans in Virginia and New York.

Joyce Brown
Murse Practitioner
CaraMore
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Patient-centered
For a More Effective Delivery System Primary Care

(R

‘ 1 The proven way to have cost-effective quality medical
care is for all patients lo have responsibility with a
well-trained family physician. WellPoint's health plans,
with their patient-centered programs, recognize and
are supportive of this rﬂaﬂm&hip of family physicians
and their patients, and & aru a very positive step to offer
the very best cara lo mn patients of Tidewatar

Patient-centered : brysiciors I Eiaty Ciosio

Primary Care I Sty Prymie
i HNMHWMN&MW Virginia

WellPoint understands that the doctor-patient relationship
is important in health care. It is a key to improving health
care quality and outcomes, and subsequently, lowering
costs. Primary care can have a huge impact on achieving
these goals through physician led care management, better
coordination across the system, improved access and shared
decision making with patients—all of which contribute to
better engagement, better health outcomes and a more
positive healthcare experience for consumers. That’s why
WellPoint is expanding on the patient-centered medical
home or PCMH model and making a meaningful invest-
ment in primary care by increasing revenue opportunities
for primary care physicians, enhancing information sharing,
and providing care management support to physician offices.

Strengthening our Foundation 4
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For a More Effective Delivery System

IBM Watson & ; £ We are honored to partner with WellPoint in bringing

the IBM Watson technology to health care. The

Well Point Watson technology, coupled with clinical expertise,

will bring more relevant oncologic information to the
physician and palient, making treatmenl planning

Our nation’s health care system is complex, and prehensive. 7]

health care information, from patient records Tracey Weish o
. . . . . eisherg, :

to new clinical discovery, is rapldly evolving. Maine B Caricof Madibing

That’s why we teamed up with IBM to address

some enormous challenges facing the health

care system.

WellPoint, IBM and other key industry experts,
such as Memorial Sloan Kettering, are creating
new and exciting products utilizing the very latest
advances in IBM Watson technology. We're har-
nessing IBM Watson’s ability to analyze vast
amounts of data quickly to help speed up the
utilization management process, and to help
physicians more quickly and accurately identify
treatment options for complex health conditions,
such as cancer.

In 2013, WellPoint is working with oncologists
from the Maine Center for Cancer Medicine and
WESTMED Medical Group to test a new oncology
product we developed with Memorial Sloan
Kettering that utilizes IBM’s Watson technology.

Strengthening our Foundation 5
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Health and
1-800 CONTACTS Well-being Well-being

Investments

For an

Enhanced

Consumer Experience

WellPoint, through its affiliated health plans, takes a holistic approach to caring for
its customers—providing them with products and offerings focused on head-to-toe
wellness and ensuring they get them at the best possible value. When people have the

tools to get healthy, stay healthy and save money there is a sense of satisfaction.
An enhanced consumer experience starts by putting the customer first, then offering

tools to help them get fit, giving incentives for making healthier choices, and offering

the products they need at the value they want.

Strengthening our Foundation 6
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For an Enhanced Consumer Experience

Investments

Health and
1-800 CONTACTS Well-being Well-being

1-800 CONTACTS

In June 2012, WellPoint acquired 1-80oo CONTACTS,
the largest direct-to-consumer retailer of contact
lenses in the United States. 1-80o0 CONTACTS’
business model of delivering exceptional value to
consumers through affordability, improved access
and an unmatched consumer experience mirrors
WellPoint’s core values of putting the customer
first and commitment to excellence.

CLUCK TO PLAY VIDED

1 We are excited to be a part of not only one of the largest
health benefits providers in the country, but also the most

customer-focused. Our companies share common goals of
providing consumers with the highast level of service and

1-800 CONTACTS currently serves more than making the experience as simple as possible. ”

3.1 million active customers through its easy- Brian Befhers
to-remember, toll-free number and its website. Pragident
With more than 38 million contact lens wearers 1-800 CONTACTS

and 140 million glasses wearers in the United
States, there is an opportunity to attract more
customers, which aligns with WellPoint’s strategy
to capitalize on growth opportunities and diver-
sify its revenue stream.

Strengthening our Foundation 7
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Health and
1-800 CONTACTS Well-being Well-being

Investments

For an Enhanced Consumer Experience

cofivenient ac
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Health and Well-being - mmﬁh":?“““?‘““ .

-~

Investments .. | Richid Chadderton <

As the healthcare marketplace continues to evolve, con-
sumers are and will continue to play a more active role in
their personal and/or family healthcare decisions and it’s
important that WellPoint provide affordable products and
services that meet these needs and expectations. That’s
why we’re focused on generating diversified new revenue
opportunities and creating a portfolio of consumer-driven
health and well-being capabilities via strategic investments
and partnerships. Working with companies like FitOrbit,
LinkWell Health, Physicians Immediate Care and SoloHealth
aligns with our mission and supports our efforts to provid-
ing consumers greater value, more convenient access, and
a better overall experience.

Strengthening our Foundation 8
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Our Personalized Well-being products radically
change the way we look at health care. We're no
longer focusing only on the sick; the idea is that
better health is something everyone can achieve. ?

,!

Personalized Well belng Ken Goile
n Executive Vice President, Commarcial and hdlﬂ;:m:

As individuals take greater control over their health care,
improving the consumer experience is more important ; L —
than ever. The Personalized Well-being product suite brings .
together the tools, programs and technologies to make it
easy for members to engage in and manage their health
and wellness—when and where they need it.

The product suite includes:

« Onsite and virtual concierge services

« Improved connectivity via speech analytics and the
multi-channel contact center

» Mobile access including electronic ID cards and a
provider directory

e LiveHealth Online to allow member to access a doctor,
in a non-emergency, through live audio/video and
secure online chats

« Dashboard with access to scores, indexes and member
satisfaction

Strengthening our Foundation 9
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Amerigrou Narrow Health
group Networks Marketplace

For more

Affordable

Health Care

WellPoint has made the investments to become a strong competitor and create more
affordable health care choices for consumers—enabling its plans to offer lower premium
narrow network options, creating a product portfolio that meets the needs of all

consumers, and acquiring one of the nation’s leading Medicaid managed care companies.

Anticipating growth opportunities in the Medicaid marketplace, WellPoint acquired
Amerigroup in 2012. Managed care companies like Amerigroup, which specialize in
Medicaid, will play a vital role toward improving care and helping state and federal

governments better manage their health care costs.

Strengthening our Foundation
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Amerigroup Narrow Health
For more Affordable Health Care Networks Marketplace

Amerigroup

WellPoint is now the nation’s largest Medicaid
managed care company after its acquisition of
Amerigroup in 2012. WellPoint and Amerigroup
have a common goal of creating better health CLICK TO PLAY VIDEQ
care quality at more affordable prices for their

customers. 1 We are very excited about the prospects of putting our
government programs businesses together and attacking
There are significant growth opportunities in the the dual eligibles opportunity with the combination of

Medicaid marketplace and WellPoint’s acquisition
of Amerigroup positions the two companies
to more effectively and efficiently serve the

Medicaid population, including the expanding RJ'Ehal_‘d Zoretic
dual eligible population. Exescutive Vice President, Medicaid F'rpgrams
WellPoint, Inc.

WellPoint's strong Medicare business and Amerigroup's
capabilities as it relates to Medicaid. ¥*

Strengthening our Foundation 11
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Narrow
For more Affordable Health Care Networks ]

- <

) 1 We are combining our a’h&'w;h produce high-quality, affordak
Na‘rrow NEtworkS health care experience for patients. We are doing this through Blue -

Priarity and the Aurora Accountable Care Netwark, which offers

Every industry has seen the needs and demands excellent care in addition lo a savings guarantee for employers. ”
of its customers change and evolve but afford- i : - j

ability remains a constant. In health care, it is . , Niek Turkal, M.D.
among the highest priorities for employers and f ' ' ' ' Prosidentand CEO

Aurora Haalth Care

all consumers. WellPoint is committed to provid-
ing value-driven solutions to meet their needs.
Enabling its plans to offer a strong product port-
folio that includes narrow networks is important
for all market segments, including small, mid-
size, large and national accounts, as well as the
individual market.

WellPoint’s plans are working with health care
professionals and provider systems to improve
care coordination and invest in the doctor-patient
relationship. Central to this work is a collabora-
tive effort between WellPoint’s plans and provider
networks, resulting in quality, cost-effective
health care.

Strengthening our Foundation 12
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Amerigroup Narrow Health
For more Affordable Health Care gro e Marketoioe

With the expecled rapid integration ef a broad portfolio
af products, private exchanges are a potential game
changer—with WellPoint leading tha way, 7

Health Marketplace

The Health Marketplace is changing the way
health benefits are offered. Employers can now Norm Sowatzke
let their employees shop online for the plan that Vice President, Commercial Underwriling
best meets their needs. With employers setting VrunE I
an exact budget for employee health benefits
through defined contribution, each employee
gets a fixed amount of money for these benefits.
Bloom Health, a leader in health insurance inno-
vation, pioneered this approach and now powers
Health Marketplace. This allows employers to
manage their health care spending while giving
employees more flexibility and health plan
options. The Health Marketplace offers a fresh
solution to our customers’ number one priority—
managing costs. It also offers choice and per-
sonal guidance to ensure consumers select a plan
that is right for their unique needs. Ultimately,
Health Marketplace offers a solution for a win-win
with both employers and employees.

Strengthening our Foundation 13
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WellPoint Community Assgic\l?:e
Foundation Service Day g

Campaign

For

Healthier

Communities

WellPoint is improving the health of the communities we serve by investing in those
communities. The WellPoint Foundation has strategically funded programs across the
United States that advocate healthy behaviors, promote health-risk prevention and
foster healthy environments.

Our associates are just as committed to the mission. They have pledged their money
to national and local charities and worked alongside their family members and friends

volunteering their time at local organizations.

Strengthening our Foundation
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WellPoint Foundation

The health-improving mission of WellPoint is enhanced
and supported by the WellPoint Foundation. Through

its Healthy Generations grant program, the WellPoint
Foundation works with leading nonprofit organizations—
such as Boys & Girls Clubs of America, American Cancer
Society and OASIS Institute—to address some of the
country’s most pressing health issues. Funding is focused
on programs with measurable results and tracked out-
comes to ensure the projects make a positive impact

in the community. In 2012, the WellPoint Foundation
kicked off a three-year, $4.5 million grant to support the
American Heart Association’s Hands-Only CPR aware-

ness and training campaign. Lance Chrisman
Executive Director of the WellPoint Foundation

CLICK TO PLAY VIDEQ

“ Creating healthier futures for children, adults and seniors
is at the core of everything we do. I's a true honor to
work with so many outstanding organizations and we
thank them for all they are doing to improve health and
transform lives.

Strengthening our Foundation 15
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. 5 Associate
WellPoint Community Givin
For Healthier Communities Foundation Service Day S

| parlicipale in Community Service Day because |
truly believe in our mission of improving the lives of
the communities we serve. As a sjie leader for Auntia
Mame's Childcare, | helped provide a positive impact

Community on the daily lives of children in our community. ¥
Service Day N oo R s

Med A Appeals
WellPoint associates, friends and family members mERanal SugEmant Sevicas g
come together once a year to participate in
the company’s annual Community Service Day.
Projects benefit local nonprofits and community
organizations. At the April 28, 2012 event,
WellPoint volunteers planted 202 trees, sorted
48,260 pounds of food, beautified 56 acres of
land, and engaged with 750 seniors and children,
and much more.

Strengthening our Foundation 16
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: : Associate
WellPoint Community Giving
For Healthier Communities Foundation Service Day Campaign

x

5
A S S O Ci a.t e ! ‘ ‘ Thanks to the generosity of corporate partners like WellPoint, no family ever pays
St Jude‘for anything. Care, housing, transportation, meals the lisl of services we
Givin provide to our families is unequalled and would not be possible without the support
g of WellPoint, its corporate foundation and associates. We are grateful to WellPaoint's

C ampaign leadership and associates who have embraced the 5i. Jude mission of finding cures
and saving children. ¥

Richard Shadyac, Jr.
Each year WellPoint associates CEQ,
advance the company’s commit- PR ALSAC/SE. Jude Childrens Research Hospital
ment to strengthening communi-
ties by supporting health-focused
charities through the WellPoint
Associate Giving Campaign.
Associate pledges receive a
50 percent match from the
WellPoint Foundation.

Strengthening our Foundation 17
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Financial
At a Glance ] Tables ]

For

Continued

Financial Performance

WellPoint is utilizing its financial resources to position for coming growth opportunities
and enhance value for customers and shareholders. Recent acquisitions of Amerigroup
and 1-80o CONTACTS have increased WellPoint’s services and capabilities in key
markets, while investments in the expansion of the CareMore model and in preparation
for health insurances exchanges reinforce the company’s focus on driving greater
accessibility and affordability for consumers. WellPoint’s commitment to investing for
the future has been supported by consistent earnings per share growth and a strong

share repurchase and dividend payment program.

Strengthening our Foundation
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For Continued Financial Performance At Glance ] Financial ]

Tables

Company Profile

At WellPoint, we believe there is an important connection between
our members’ health and well-being—and the value we bring our
customers and shareholders. So each day we work to improve the
health of our members and their communities. And, we can make a
real difference since we have more than 36 million people in our

affiliated health plans, and nearly 67 million people served through
our subsidiaries.

Strengthening our Foundation
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For Continued Financial Performance
At a Glance

2021 Metric Highlights

'$61-7 85.3% |14.4% | $7.56

J— Selling, General and . .
Billion Benefit Expense Administrative Adjusted Diluted
Total Revenues Ratio Expense Ratio Earnings per Share®

*Adjusted Diluted Earnings per Share is a non-GAAP measure and excludes certain income and expense items.
WellPoint’s GAAP Diluted Earnings per Share was $8.18 in 2012. Refer to WellPoint’s 2012 Annual Report on Blue Licensed Suhsidiaries
Form 10-K for a reconciliation of the non-GAAP measure to the GAAP measure.

wcAnthem.gZn G
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Customer Base

WellPoint’s affiliated health plans have among the
most diverse customer bases in the industry.

Individual
Individual customers under age 65 and their covered
dependents.

Local Group

Employer customers with less than 5% of eligible
employees located outside of the headquarter state,
as well as customers with more than 5% of eligible
employees located outside of the headquarter state
with up to 5,000 eligible employees.

National Accounts

Generally multi-state employer groups primarily
headquartered in a WellPoint service area with at
least 5% of the eligible employees located outside
of the headquarter state and with more than 5,000
eligible employees. Some exceptions are allowed
based on broker relationships.

Senior

Medicare-eligible individual members age 65 and over

who have enrolled in Medicare Advantage, a managed
care alternative for the Medicare program, or who
have purchased Medicare Supplement benefit cover-
age, or are enrolled in one of our CareMore Medicare
Advantage or Special Needs Plans.

State Sponsored

Eligible members with state sponsored managed care
alternatives for the Medicaid and State Children’s
Health Insurance programs that we manage.

BlueCard®

Members of Blue plans not owned by WellPoint who
receive health care services in our Blue plan licensed
states.

Strengthening our Foundation

Blue Cross and/or
3 6 Blue Cross Blue Shield
Licensees*
Million
Medical Members California
Colorado
Connecticut
Georgia
Indiana
Kentucky
Maine
Missouri
Mevada
Mew Hampshire
Mew York
Chia
Virginia
Wisconsin

"Senvice arsas includa these slales
andlor porions of these slales

Specialty

We also offer Integrated Life, Disability, Vision and
Dental products which provide administrative effi-
ciency and enhanced product value.

Federal Employee Program (FEP)

United States government employees and their
dependents within our geographic markets through
our participation in the national contract between
the Blue Cross and Blue Shield Association and the
U.S. Office of Personnel Management.

21
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. Blue Cross and/or
2 O 1 2 Memb erSh lp Blue Cross Blue Shield

Licensees®
44%
Fully-insured California
Colorado
2012 Medical Membership (in millions) Connecticut
Self-funded 20,176 GEDFQIE
Fully-insured 15,954 Indiana
Local Group 14,634 Hentm:h‘-"
National Accounts 6,999 Maine
BlueCard 5,016 Missouri
56% Individual 1,855 Mevada
Self-funded State Sponsored 4,561 Mew Hampshire
Federal Employee 1,520 Mew York
Senior 1,545 Ohio
Virginia
Wisconsin

"Senvice arsas includa these slales
andlor porions of these slales
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For Continued Financial Performance Financial

At a Glance
[ Tables

The information presented below is as reported in WellPoint’s 2012 Annual Report on Form 10-K.
WellPoint, Inc.

Financial and Membership Highlights

(dollars in mililens, except per share data) 2012 201 2010
Operating Results
Total eperating revenue $60,728.5 $59,865.2 £57.7405
Talal rewenue §1,711.7 60,710.7 58,698.5
Nat income 2,655.5 2 646.7 28871
Earnings Per Share
Basic ret iNcome $ 836 $§ 73 § 703
Dilited el income a.18 T.25 6.94
Dividends per share (in whole dollars) 1.15 1.00 —
Balance Sheat information
Tolal assels $58,9554 5521632 $50,242.5
Tolal liabiftics Isa5aT 2B.8TED 26,420.9
Tolal shareholdars’ equity 23,8027 23,2BE.2 238126
Medical Membership (000s)
Commercial 26,643 27,548 26,4559
Consumer T.961 5,184 4917
Other 1,520 1,518 1.447
Tolal redical membarship 36,130 34,251 33323
Customer Type
Local Group 14,634 15,212 15,216
Indhidual 1,855 1,848 1,906
National:
Mational Accounts 6,929 TA01 7.028
BleeCard 5016 4,535 4711
Tstal Mational 12,015 12,338 11,740
Sanior 1,545 1471 1,250
State-sponsoned d, 561 1,867 1,758
FEP 1,520 1.519 1,447
Tetal rvedical membership by cusiomer type 36,130 34,251 33,323
Funding Arrangemant
Sell-funded 20,176 20,508 19,550
Fully-ingured 15,954 13,745 13,733
Tolal medical membership by funding amrangement 38,130 34,254 33,323
Other Memberships
Bahavioral Health kembars. 24,158 25,135 23,963
Lifie and Disability Members 4,838 50012 5,201
Dental Mernbers 3827 4045 4,007
Dental Administration Membears 4,103 4,162 4,272
‘islon Members 4,518 3,783 3,508
Medicars Advantage Par D Members G2z 575 434
Medicara Pam D Standalone hembears 574 667 814
Ratail Vision Customors 3430 — —
Note 1:

The information presented above should be read in conjunction with the audited consolidated financial statements and accompanying notes and
Management’s Discussion and Analysis of Financial Condition and Results of Operations included in WellPoint’s 2012 Annual Report on Form 10-K.
Note 2:

Certain prior year amounts have been reclassified to conform to current year presentation.
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For Continued Financial Performance Financial

At a Glance Tables

The information presented below is as reported in WellPoint’s 2012 Annual Report on Form 10-K.
WellPoint, Inc.

Consolidated Balance Sheets

December 31, Decomber 31,

(i milians, excapl share dala) 2012 2011
Assats
Curment assats:
Cash and cash equivalents § 24848 522018
Investmants available-for-sale, a1 fair value:
Fimed maturity securities (amoized cost of $16,033.1 and $15,233.6) 16,912.9 159131
Equity securities (cost of $869.0 and $937.7) 12124 1,188.1
Other imvasted asseds, current 14.8 14.8
Accrued investment income 162.2 1720
Premium and self-funded receivables 3 EBT A4 34029
Other receivables 9268.8 943.8
Income {axes recaivable 228.5 105.8
Securilies lending collabaral 564.6 arid
Deferred tax assals, nat 243.2 424.8
_ Cther current assols 1,829.0 1,858.0
Total current assels 28,268.4 27,097 .4
Leng-term invesiments available-for-sale, at fair value:
Fixed maiurity securities (amortized cost of $426.0 and $240.8) 431.5 2468
Equity securities (cast of $27.1 and 528.4) 30.4 2B.8
Cher invested assats, long-lerm 13877 1,103.3
Property and equipment, net 1,738.3 1,418.1
Goadwill 17,5105 13,858.7
Ciher intangible assats 91028 T.831.7
Ciher noncurmend assets 4BE.1 4ATBA4
Total asgels 5$58,055.4 552 163.2
Liabilities and shareholders’ equity
Liabilities
Currend liabiities:
Policy liakbilities:
Madical claims payabie: 5 BAT4S £ 54890
Reserdes for fulure policy benefits B1.3 55.1
Other policyholder kabilities 2,345.T 23782
Total policy liabilites: B,581.5 78223
Una rmeisd income 96R.3 928.5
Accounts payable and accreed expensas 31325 31241
Security trades pending payable E9.3 51.7
Securilies lending payable 564.T 8725
Shor-lerm bomowings 250.0 100.0
Canrant portion of long-tarm dabt 5571 12745
Cithar cumrant liabilities 1,735 1727
Total current Eabilities 15,836.9 15,8948.7
Long-term debt, less curment pomtion 14,170.6 B.465.7
Resarves for fufure policy benafits, noncurrant T50.8 7307
Daferred tax labilities, net 3,381.0 27240
Ciher noncurrent labilities 1,013.2 1,055.9
Total liabilities 351527 28,8750

Commitments and contingancies—hote 14
Shareholders’ equily
Prefermed slock, without par vashes, shares authofized—100,000,000;
sharas issued and cutstanding—nona — —
Commen stock, par value $0.01, shares authorized—800,000,000;

shans sued and cutstanding: 304,715,144 and 330,372 660 3.0 3.4
Additional paid-in capital 10,853.5 11.679.2
Redaingd samings 12,6471 11.490.7
Acciamulated other comprahensive incoma 2001 114.8

Total shareholders' aquity
23,8027 23.288.2
Total liabilities and shareholders' equity 58,9554 552.163.2

The information presented above should be read in conjunction with the audited financial statements and accompanying notes included in
WellPoint’s 2012 Annual Report on Form 10-K.
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For Continued Financial Performance Financial

At a Glance Tables

The information presented below is as reported in WellPoint’s 2012 Annual Report on Form 10-K.
WellPoint, Inc.

Consolidated Statements of Income

Years Ended December 31

(I millions, excapd por shave dafa) 2012 2011 2010
Revenues

Pramiums £56,496.7 $55,960.6 $53.9738
Administrative feas 30344 38546 13,7304
Other revenue T 41.0 365
Tolal operating revenua B0, T28.5 50,6652 577405
Met investment income EB6.1 03T 8033
Met realized gans on investments 334.9 235.1 194.1

Cithar-than-temporary impaiment losses on investments:
Total ather-than-lamparary imparment losses on invesiments {41.2) {114.7) {70.8)
Portion of othar-than-temporary impairmant losses nacognized in

other comprehensive income 34 214 34

Orher-than-ternporary impaimment losses recognized in income (37.8) 193.3) (39.4)
Tolal revenuwes B1,711.7 60,7107 58,6858 5
Expanses
Banefit expense 48,2136 47,6475 44,8304
Salling, gentral and administrative expense:

Seling axpange 1,586.9 1,616.8 161003

General and adminisirative expense TA51.4 66188 TAZ223
Talal seling, general &nd administralive axpanse B,738.3 BA356 B,7326
Cost of products 1374 - -
Interest expenge 511.8 4303 4189
Armortization of other intangible assets 2451 2304 2417
Impairment of cther inangible assels — - 214
Tolal expenses 57 .846.2 55, TE2E 54,3447
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For Continued Financial Performance Financial

At a Glance Tables

The information presented below is as reported in WellPoint’s 2012 Annual Report on Form 10-K.
WellPoint, Inc.

Consolidated Statements of Income wontinued)

Years Ended December 31
{Tn melions, excep! par share data) 2012 201 2010
Income before Income tax expanse 38655 38579 43538
Ircane bio: @xpenss 12100 13112 1.466.7
et income 5 26555 5 28467 5 28871
Net income per share
Basic 5 B.26 5 735 5 703
Diluted 5 B.18 1 725 5 .04
Dividends per share 5 145 % 100 3 —

The information presented above should be read in conjunction with the audited financial statements and accompanying notes included in
WellPoint’s 2012 Annual Report on Form 10-K.
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Tables

The information presented below is as reported in WellPoint’s 2012 Annual Report on Form 10-K.
WellPoint, Inc.

Consolidated Statements of Cash Flows

‘fears Ended Decomber 31
(b rilEong) 2012 20m 2010
Operating activities
Mad incoma £ 28555 &£ 2B46.7 528871
Adjustrants to reconcila nat income to met cash
provided by oparating activities:
Ned realized ganelocsas on invesimants (334.9) [235.1) (184.1)
Cthar-thandemporary impaimnent lesses recognized in income s 833 394
Loss on disposal of assels 4T 33 1.9
Defermed income taxes 121.5 T4.3 101.8
Arnarization, net of accretion B13.8 5415 497.7
Impainment of goodwill and other intangible asseis — — 214
Depraciation expenso 1074 a7 1031
Impainment of proparty and equipment 66.8 — 853
‘Share-basad compensation 146.5 134.8 136.0
Excass tax banafits from share-basad compeansation |28.8) (42.2) (28.1)
Changes in oparating assats and llabiites, nat of
effect of business combinations:
Retevables, net 1E9.8 [401.8) 109.7
Other nvested assels (38.9) {8.9) 5.1
Other assels 7.2 (259.2) (320.1)
Policy liabilities (53.7) are.n {330.7)
Unearned income {193.7) 351 (158.6)
Accounts payable and accrued expensas {406.5) (208.7) (58.2)
Other Eabilities {132.8) [13.6) {208.4)
Income taxes 738 [448) (1,2308)
Other, net [40.8) (14.2) (43.5)
Met cash provided by operating activities 2., Ta4.6 3,744 14167
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Tables

For Continued Financial Performance o e ] Financial

The information presented below is as reported in WellPoint’s 2012 Annual Report on Form 10-K.
WellPoint, Inc.

Consolidated Statements of Cash Flows continuea

‘fears Ended Decomber 31

(b rilEong) 01z 2mMm 2010
investing activites - D
Purchaszes of fived maturity sacurities (15,040.4) (11.914.8) (10,567.2)
Proceseds fram fioed mabudily securities:

Sales 136759 104462 72151

Maturities, calls and redempbions 1,781.5 1,891.3 3y
Purchases of equity securitias (292.8) (355.8) [350.9)
Proceeds from sales of equity securities 4227 2874 187.9
Purchases of oiher invesied agsels {303.7) [207.8) 1.3
Procaeds from sales of other invested assels 355 284 34.5
Changes iin sacurities landing collataral 3079 288 [504.8)
Purchases of subsidiaries, net of cash acquired (4,597.0) (800,00 0.3
Purchases of properly and equipment (544.9) (519.5) (451.4)
Proceeds from sales of property and equipment 0.4 ar 0.8
Cither, nat ER | (31.1) (T5.5)
Net cash used in investing activities (4,551.6) (#4200 (1.271.5)
Financing activities
Met (repayments of) proceeds from commercial papar bomowings (&29.0) 4636 [184.4)
Proceeds from long-lerm bosrawings B4BE.8 1,0974 1,0BB.5
Repayrnents of long-term borrowings 1,251.3) (703.1) [481.7)
Procaeds from sho-term bomowings B4Z2.0 100.0 100.0
Repayments of shon-tarm borowings (492.0) [100.0) —_
Changes lin sacurites lending payable (307.8) (9,00 504.9
Changes in bank overdrafts {17.6) 2643 [28.0)
Repurchase and refirement of common stock (2.496.8) (3.035.8)  [4.3803)
Cagh dividends (3671} [357.8) —
Proceads from issuance of commeon stock under employee stock plans 110,68 2450 1436
Excess tax benefils from share-based compensation 288 422 281
Net cash provided by (used in) financing activities 20889  (2019.2)  (3.169.3)
Effect of foreign exchange rates on cash and cash equivalents 14 (0.4) (3.:2)
Change in cash and cash equivalents 263.0 4128 (3,027.3)
Cash and cash equivalents at beginning of perod 22018 17888 4.818,1
Cash and cash equivalents at end of period $ 24845 522016 §17808

The information presented above should be read in conjunction with the audited financial statements and accompanying notes included in
WellPoint’s 2012 Annual Report on Form 10-K.

Strengthening our Foundation 28




=
WELLPOINT

Effective Enhanced Affordable Healthier Continued

2012 Annual Report Delivery System Consumer Experience Health Care Communities Financial Performance

Letter to Shareholders

To our shareholders,

When | assumed the role of WellPoint’s Interim President and CEO last August, | made three commit-
ments to our investors, our customers, our Board, and our associates: we would meet our financial
and operational objectives, close the Amerigroup transaction, and take the necessary steps to position
your company for success. | am pleased to say we delivered on each of these commitments, and | am
proud of what we’ve accomplished.

WellPoint’s financial performance improved over the course of 2012, driven by a combination of better
core operating performance and favorability in our capital management areas. Membership was up
5.5 percent, bringing our total medical membership to more than 36 million, and we continued to
manage our expenses responsibly while funding a diverse portfolio of strategic initiatives. Together,
these factors led to full year net income of $2.7 billion and adjusted net income of $7.56 per share, an
8.0 percent increase over 2011.

Outside of our financial performance, we took important steps in 2012 to position our company
for the opportunities ahead. We centered our strategy around four key growth areas: Medicare, the
Medicare-Medicaid dual eligibles, the emerging health insurance exchanges, and our specialty busi-
nesses, specifically vision and dental. We then matched the top talent from our company and our
recent acquisitions to create a best-in-class leadership team with deep market knowledge and specialized
operational expertise. By aligning our strategy and structure, we've empowered our leaders, enabling
them to better influence and more nimbly react to the factors that impact their businesses.

Near the end of 2012, we also successfully completed our acquisition of Amerigroup, a significant
accomplishment and testament to the leaders and workgroups on both sides of the transaction. We
now serve over 4.5 million Medicaid beneficiaries in 20 states, giving us the largest Medicaid footprint
in the industry. By retaining key operating talent and leveraging the proven care management models
of both Amerigroup and our CareMore subsidiary, we now have unmatched capabilities to manage
care for the nation’s growing high risk, high needs populations.
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Letter to Shareholders

To our shareholders, (continued)

We are encouraged by the progress made in 2012, and anticipate a solid 2013. This year will be one of
continued investment as we prepare for the market changes and full implementation of health reform
in 2014. We remain focused on growth, and will continue to refine our operating procedures while
making meaningful investments in infrastructure, technology, and new capabilities. A number of these
initiatives are highlighted throughout this report, and, together with our other strategic investments,
they represent our roadmap to becoming the strongest competitor in our markets and delivering
steady, predictable results.

| am optimistic about our long-term outlook, and my confidence in our future is reinforced by the
Board’s selection in February 2013 of Joseph R. Swedish to serve as WellPoint’s next CEO. Health care
is undergoing an unprecedented transformation, and success will require innovative thinking, new
collaborative relationships, and a willingness to take bold action. Joe is a seasoned CEO with a proven
track record of leading large, complex health care organizations in challenging market and policy envi-
ronments. | know | speak for all of WellPoint when | say we look forward to working with Joe, and are
confident his vision and his passion for operational excellence will accelerate our positive momentum.

It has been my sincere privilege to serve as WellPoint’s Interim President and CEO, and | have enjoyed
the opportunity to meet and interact with many of you over the past several months. Your investment
in our company is an investment in a strategy, a leadership team, and more than 43,000 associates
that are committed to our customers, dedicated to our communities, and sharply focused on delivering
exceptional value to our shareholders. Thank you for your continued confidence in our company and
your support of WellPoint’s mission.

In closing, I'd like to recognize our associates for their hard work and their unwavering support
throughout this transition. They approached the challenges of 2012 with tenacity and resolve, and

both our success and our bright future belong to them. I am proud of how they’ve performed, humbled
to have led them, and honored to work in partnership with them each and every day.

.

John Cannon,
President and CEO
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Corporate Information

Company Profile

At WellPoint, we believe there is an important connection between our members’ health and well-
being—and the value we bring our customers and shareholders. So each day we work to improve the
health of our members and their communities. And, we can make a real difference since we have more
than 36 million people in our affiliated health plans, and nearly 67 million people served through our
subsidiaries. As an independent licensee of the Blue Cross and Blue Shield Association, WellPoint
serves members as the Blue Cross licensee for California; the Blue Cross and Blue Shield licensee for
Colorado, Connecticut, Georgia, Indiana, Kentucky, Maine, Missouri (excluding 30 counties in the
Kansas City area), Nevada, New Hampshire, New York (as the Blue Cross Blue Shield licensee in 10 New
York City metropolitan and surrounding counties and as the Blue Cross or Blue Cross Blue Shield
licensee in selected upstate counties only), Ohio, Virginia (excluding the Northern Virginia suburbs of
Washington, D.C.), and Wisconsin. In a majority of these service areas, WellPoint’s plans do business
as Anthem Blue Cross, Anthem Blue Cross and Blue Shield, Blue Cross and Blue Shield of Georgia and
Empire Blue Cross Blue Shield, or Empire Blue Cross (in the New York service areas).

WellPoint also serves customers throughout the country as UniCare and in certain markets through
our Amerigroup and CareMore subsidiaries. Our 1-800 CONTACTS, Inc. subsidiary offers customers
online sales of contact lenses, eyeglasses and other ocular products. Additional information about
WellPoint is available at www.wellpoint.com.

The Blue Cross and Blue Shield names and symbols and BlueCard are registered marks of the Blue
Cross and Blue Shield Association, an association of independent Blue Cross and/or Blue Shield Plans.
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Corporate Information
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Board of Directors

Lenox D. Baker, Jr., M.D.
Former President, Mid-Atlantic
Cardiothoracic Surgeons, Ltd.

Susan B. Bayh
Attorney at Law

Sheila P. Burke

Faculty Member,

John F. Kennedy School of Government,
Harvard University

Robert L. Dixon, Jr.

Senior Vice President &

Global Chief Information Officer,
PepsiCo

Julie A. Hill

Owner of The Hill Company

Warren Y. Jobe
Former Senior Vice President,
Southern Company

Audit Committee

George A. Schaefer, Jr., Chairman
Robert L. Dixon, Jr.

Julie A. Hill

Warren Y. Jobe

Ramiro G. Peru

Executive Committee
Jackie M. Ward, Chair
Julie A. Hill

Ramiro G. Peru
George A. Schaefer, Jr.

Governance Committee
Jackie M. Ward, Chair
Susan B. Bayh

Sheila P. Burke

Robert L. Dixon, Jr.
William J. Ryan

Ramiro G. Peru

Former Executive Vice President
and Chief Financial Officer,
Phelps Dodge Corporation

William J. Ryan
Former Chairman and President,
TD Banknorth Inc.

George A. Schaefer, Jr.
Former Chairman and CEO,
Fifth Third Bancorp

Jackie M. Ward

Chair of the Board

Retired CEOQ,

Intec Telecom Systems PLC

Compensation Committee
Ramiro G. Peru, Chairman
Lenox D. Baker, Jr., M.D.
William J. Ryan

George A. Schaefer, Jr.
Jackie M. Ward

Strategic Innovation Committee
Julie A. Hill, Chair

Lenox D. Baker, Jr., M.D.

Susan B. Bayh

Sheila P. Burke

Warren Y. Jobe
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Executive Leadership Team

John Cannon
Interim President and CEO

Lori Beer
Executive Vice President, Specialty Businesses
and Information Technology

Randy Brown
Executive Vice President and
Chief Human Resources Officer

Wayne DeVeydt
Executive Vice President and
Chief Financial Officer

Ken Goulet
Executive Vice President, President and CEOQ,
Commercial and Individual Business

Leeba Lessin
Executive Vice President,
President, Medicare Programs

Gloria McCarthy
Executive Vice President, Enterprise Execution
and Efficiency

Samuel Nussbaum, M.D.
Executive Vice President, Clinical Health Policy,
and Chief Medical Officer

Raymond L. Umstead
Senior Vice President,
Interim General Counsel

Richard C. Zoretic
Executive Vice President,
President, Medicaid Programs
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Corporate Information

2012 Shareholder Information

Corporate Headquarters Common Stock Information
WellPoint, Inc. Our common stock, par value $0.01 per share,
120 Monument Circle is listed on the NYSE under the symbol “WLP.”
Indianapolis, Indiana 46204-4903 On February 8, 2013, the closing price on the
P y gpP
www.wellpoint.com NYSE was $66.28. As of February 8, 2013, there
Account Questions were 304,035,158 shareholders of record of our
Our transfer agent, Computershare, can help you common stock. The following table presents
with a variety of shareholder-related services, high and low sales prices for our common stock
including: on the NYSE for the periods indicated.
« Change of address High  Low
2012
« Transfer of stock to another person it i i
s Second Quarter 73.80 6322
« Lost stock certificates Gk aish shEd
« Additional administrative services L o
2011
First Guarter $70.00 §56.79
Please include your name, address and telephone Second Quartor 8192 674
number with all correspondence, and specify a i e | ik

convenient time to contact you.

You can call Computershare toll-free at:
(866) 299-9628 Monday through Friday, exclud-
ing holidays, from g a.m. to 5 p.m. Eastern Time.

Written correspondence can be sent to:
WellPoint Shareholder Services c/o
Computershare Trust Company, N.A.
P.O. Box 43037

Providence, Rl 02940
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