
 

1 

 

Despegar.com Announces 1Q22 Financial Results  

Gross Bookings up 118% YoY, reaching 69% of pre-pandemic levels 

Adjusted EBITDA of $12.3 million, excluding Koin, the second consecutive positive quarter  
 
 

British Virgin Islands. May 19, 2022 – Despegar.com, Corp. (NYSE: DESP), (“Despegar” or the 
“Company”), the leading online travel company in Latin America, today announced unaudited financial 
results for the three-months ended March 31, 2022 (“1Q22”).  Financial results are expressed in U.S. 
dollars and are presented in accordance with U.S. generally accepted accounting principles (“U.S. 
GAAP”). Financial results are preliminary and subject to year-end audit and adjustment. 

 

Financial and Operating Highlights  
(For definitions, see page 12)  
 

● Gross Bookings of $803.9 million, up 118% YoY and at 69% of 1Q19 levels. Due to the spread of 
Omicron variant and seasonality in LatAm, Gross Bookings were slower in January, but recovered 
by 40% in March, when Omicron cases subsided.  

● Transactions increased 59% YoY, reaching 74% of 1Q19 volume. 

● Room nights increased 65% YoY to 57% of 1Q19 level. 

● Mobile represented 43% of Transactions in 1Q22, down 685 basis points (“bps”)YoY and up 271 
bps compared to 1Q19. 

● Revenues increased 117% YoY to $112.4 million, reaching 84% of 1Q19 levels.  

● Adjusted EBITDA was $6.8 million, the second consecutive positive quarter, up from -$20 million 
a year ago. 

● Adjusted EBITDA, excluding Koin, of $12.3 million, only 19% below 1Q19 and with Gross Bookings 
at 69% of 1Q19 level. 

● Generated $29.2 million in cash from operating activities, compared with a use of cash of $7.2 
million in 1Q21 and $6.0 million in 1Q19.  

● Loyalty Program reached 3.2 million members in 1Q22. 
● Koin’s TPV (Total Purchase Volume) grew 5x YoY. 
● On January 13, 2022, the Company agreed to acquire a 51% ownership stake in Stays, Brazil’s 

leading vacation rental channel manager, for a total price of approximately $3.1 million 
 
 
 

    Subsequent Events 
 

● On May 5, 2022, Despegar announced an agreement to acquire 100% ownership of Brazil-based 
online travel agent Viajanet.   

● On May 4, 2022, Koin entered a strategic partnership with Movii, one of Colombia’s leading 
fintechs, to expand BNPL solutions in the country.  

 
 

 
 
 
 
 
 
1 The Company has chosen to include comparisons against 1Q19, a pre-pandemic period, in this press release as a means for 
the investment community to compare 1Q22 results to a period not affected by the COVID-19 pandemic. 
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Message from the CEO  

Commenting on the Company’s performance, Damian Scokin, CEO said:  

“We continue to identify opportunities to consolidate Latin America’s highly fragmented travel 
market. The recently announced acquisition of Brazil’s Viajanet, an online travel platform focused on the 
country’s air segment, will give us an opportunity to sell Despegar’s complementary higher-margin non-air 
products to its large customer base. Additionally, we intend to drive other synergies by powering this latest 
acquisition with Despegar’s sophisticated technology platform. Acquiring Viajanet adds a new brand to our 
portfolio as well as a talented local tech development team.   

We are also advancing the integration of vacation rental channel manager Stays, which we expect 
to close by quarter-end. In the meantime, we continue to add inventory to our vacation rental offering.  

We are expanding Koin’s geographic reach beyond Brazil through a strategic partnership with 
Movii, Colombia’s largest digital wallet. By combining forces, Koin will offer its Buy Now Pay Later solutions 
to Movii’s  four million customers, which will not only greatly increase our addressable market, but help 
Despegar capture more of the country’s large OTA market. 

Looking at our first quarter results, we delivered $12.3 million of Adjusted EBITDA in our touristic 
business (excluding Koin), demonstrating the substantial earnings power we have built into the Company 
over the last two years. Moreover, profitability increased even though travel demand was dampened by 
the Omicron variant, the impact of which was mostly limited to January and February. March Gross 
Bookings rose over 40% compared to January, when the variant peaked. 

Despegar’s greater operating leverage is reflected in our Gross Profit Margin, which expanded 697 
basis points sequentially to 66% in the quarter. Margin was slightly higher than that in 1Q19 and was 
achieved despite Gross Bookings recovering to only 69% of their pre-pandemic level.    

With Omicron behind us and travel restrictions practically eliminated, we expect demand to 
continue recovering, based on the prevailing trends we have observed in April and early May. We are even 
more encouraged by the substantial  opportunity that a resumption in international travel presents, given 
Despegar’s regional leadership.”  
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Business Update on COVID-19 

1Q22 Mobility Requirements  

By March and April, an encouraging reduction of travel restrictions was observed throughout the region. 
The easing of restrictions included optional mask use in several geographies and mass gatherings being 
permitted, such as Carnival in Brazil.  

Unlike prior Covid outbreaks, Omicron’s impact was mostly limited to January and February. By March, 
most restrictions started to diminish:  

In Brazil, toward the end of the first quarter, large cities such as Rio de Janeiro and Sao Paulo made the 
use of protective face masks optional. 

In Mexico, the governments of Quintana Roo and Estado de Mexico lifted restrictions in March.  

In Argentina, travel restrictions throughout the quarter were minimal.  

Restrictions implemented to contain Omicron in Chile’s metropolitan areas were lifted in early March. 

In February, emergency measures were implemented in Colombia due to the spread of Omicron, which 
remained in effect until March.   
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Overview of First Quarter 2022 Results 

 

On a year-over-year (“YoY”) basis, transactions rose 59% and were 26% below 1Q19 levels, mainly 
reflecting the impact of Omicron on travel demand and seasonality of travel in the region. Transactions 
decreased 16% QoQ to 2.0 million in 1Q22.  

Gross Bookings increased 118% on a YoY basis and were 31% lower than 1Q19 levels. 

Domestic Gross Bookings increased 56% YoY and  exceeded 1Q19 levels by 7%, and International Gross 
Bookings increased 257% YoY, reaching 49%  of 1Q19 levels. Despite the recovery of Latin America’s 
domestic market, international travel demand was affected by the global spread of Omicron during the 
quarter.  

ASPs rose 37% YoY to $411, mainly reflecting rising travel demand, particularly for international trips, as 
well as higher fuel prices that increased airfares. However, ASPs declined 6% compared to 1Q19 levels. 
On an FX neutral basis, ASPs increased 43% YoY.  
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Geographic Breakdown 

 

Brazil accounted for 32% of total Transactions in 1Q22, which represented a 34% increase on a YoY 
basis, but 40% below 1Q19 levels. 

Gross Bookings grew 135% YoY and were 48% lower when compared to 1Q19. ASPs increased 75% 
YoY and were 13% below 1Q19 levels.  

Mexico represented 20% of 1Q22 Transactions. Transactions and Gross Bookings in Mexico increased 
YoY by 10% and 42%, respectively. Compared to 1Q19, Transactions increased 5% while Gross Bookings 
rose 25%, reflecting the contribution of Best Day, which was acquired in October 2020. ASPs increased 
21% YoY and 19% when compared to 1Q19.  

Across the rest of Latin America, Transactions and Gross Bookings, on a YoY basis, rose 122% and 
173%, respectively, but were 25% and 30% lower when compared to 1Q19. ASPs increased 23% YoY, 
but declined 8% versus 1Q19.   
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Revenue  

 

 

 

On a YoY basis, Revenues rose 117% to $112.4 million. Excluding extraordinary cancellations, Revenues 
would have increased 97% to $110.5 million. 

Revenue Margin remained unchanged on a YoY basis at 14.0% and decreased 126 bps when excluding 
extraordinary cancellations. 

 

Compared to 1Q19, Revenues decreased 16%, due to a 31% decrease in Gross Bookings during the 
period, while industry air passenger traffic in the region contracted 34%. The revenue decline was partially 
offset by a higher Revenue Margin. Excluding extraordinary cancellations, revenues would have reached 
83% of 1Q19 levels. 

Revenue Margin in 1Q22 increased 248 bps when compared to 1Q19, reaching 14.0%, driven by higher 
up-front incentives and customer fees as a percentage of Gross Bookings. Excluding extraordinary 
cancellations, Revenue Margin would have expanded 224 bps to 13.7%, from 11.5% in 1Q19. 
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Cost of Revenue and Gross Profit  

 
Cost of Revenue is mainly comprised of credit card processing fees, bank fees related to customer 
financing installment plans, and fulfillment center expenses. 

On a YoY basis, Cost of Revenue increased 29% due to higher volumes, but decreased 329 bps as a 
percentage of Gross Bookings, reflecting mostly the operating leverage of the business and customer care 
demand returning to lower pre-pandemic levels. 

Gross Profit increased 234% to $74.4 million, from $22.2 million in 1Q21. Excluding Extraordinary 
Charges, Gross Profit would have increased 172% to $72.4 million from $26.6 million in 1Q21. 

Compared to 1Q19, Cost of Revenue declined 16%, due to lower Transaction volume and cost of 
installments as a percentage of Gross Bookings. These favorable trends were partially offset by increased 
fulfillment center costs. Cost of Revenue as a percentage of Gross Bookings was still above 2019 levels, 
mainly reflecting a higher cost to serve customers, due to abnormal levels of cancellations, which are 
expected to  normalize during the remainder of the year.  As reported, Gross Profit declined 15% during 
this period and 18% when excluding Extraordinary Charges.  
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Operating Expenses 

 

 

2019 Figures do not include the contribution from Viajes Falabella, Best Day and Koin 

On a YoY basis, Operating Expenses rose 35% to $79.3 million, mainly due to a 98% increase in Selling 
and Marketing (S&M) spend in response to higher travel demand during the period. Excluding 
Extraordinary Charges in both quarters, Operating Expenses would have increased 37%. 

Structural Costs, which consider Best Day expenses in both 1Q22 and 1Q21 increased 25% to $50.6 
million, mainly due to inflation in Argentina which accelerated in relation to  FX depreciation in this country. 
This effect was partially offset by a reduction in headcount.  

 

 

 

 

 

 

 

 

 

 

 

1  See definition on page 13  
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Selling and Marketing (“S&M”) expenses rose 98% YoY to $30.5 million on an absolute basis and 
decreased 37 bps as a percentage of Gross Bookings. The increase in absolute terms mainly reflects 
investments in direct marketing, which are consistent with market growth, particularly in regions with higher 
recovery levels.  

General and Administrative (“G&A”) expenses  increased 21% YoY to $22.8 million when adjusting for 
Extraordinary Charges in both 1Q22 and 1Q21 and for $3.1 million in Koin related expenses. This increase 
was  mainly due to dollar inflation, particularly  in relation to wages, provisions in connection with 
contingencies and bad debt, and outsourced services related to strategic initiatives. 

Technology and Product Development expenses totaled $20.7 million, increasing 19% YoY. Excluding 
Extraordinary Charges and the impact of Koin, Technology and Product Development costs would have 
increased 15% YoY in connection with salary increases. 

 

Financial Income/Expense  

For 1Q22, Despegar reported a net financial loss of $7.0 million, compared to a net financial loss of $1.3 
million in 1Q21. The  higher loss was mainly due to costs associated with the factoring of receivables in 
Brazil and to FX losses. The FX losses were partially offset by hedging activities  conducted by the 
Company and by interest gains. 

 

Income Taxes  

The Company reported an income tax expense of $20.4 million in 1Q22, compared to $0.3 million in 1Q21. 
The effective tax rate in 1Q22 was 196%, compared to 1% in 1Q21. 

The variation in the effective tax rate was mainly due to: i) a change in Valuation Allowances in Brazil, 
Argentina, Mexico and US related to updated recoverability analyses for future years: ii) provisions due to 
uncertain tax positions and contingencies; and iii) a change in deferred taxes in Brazil due to an income 
tax rate reduction. 
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Adjusted EBITDA  

 

 
 

As reported Adjusted EBITDA was $6.8 million and compares with a loss of $20.0 million in 1Q21. Adjusted 
EBITDA, excluding Koin, totaled  $12.3 million in 1Q22, despite Gross Bookings reaching only 69% of 
1Q19, when comparable Adjusted EBITDA was $15.2 million.  

 
Balance Sheet and Cash Flow  
 
The majority of Despegar’s cash balance is held in U.S. dollars in the United States and United Kingdom. 
Foreign currency exposure is minimized by managing natural hedges, netting the Company’s current 
assets and current liabilities in similarly denominated foreign currencies, and by managing short term loans 
and investments for hedging purposes. 

In 1Q22, Despegar generated $29.2 million in cash from operating activities compared with cash 
generation of $0.5 million in 4Q21 and use of cash of $7.2 million in 1Q21 and $6.0 million in 1Q19. 

Cash generated from operating activities this quarter amounted to $29.2, which comprised Adjusted 
EBITDA of $6.8 million and $22 million of negative working capital. 

Cash and cash equivalents, including restricted cash, increased $6.5 million QoQ to $285.8 million, as of 
March 31, 2022. Aggregate Net Operational Short-term Obligations were $220.4 million, increasing 11% 
on a QoQ basis.  
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Subsequent Events 

On May 6, 2022, the Company agreed to acquire TVLX Viagens e Turismo S.A (“Viajanet”), an online 
travel agency in Brazil, for a total consideration of approximately US$15 million and subject to  customary 
closing conditions.  60% of the purchase price is payable at closing, 20% within the next 24 months, and 
the remaining 20% within the next 36 months.  

During 2019, Viajanet recorded audited revenues and EBITDA of approximately US$30 million and US$0.6 
million, respectively. 

 

Argentina Considered Hyperinflationary Economy 

As of July 1, 2018, as a result of a three-year cumulative inflation rate greater than 100% and following the 
guidance of ASC 830, the U.S. dollar became the functional currency of the Company’s Argentine 
subsidiary. This change in functional currency is being recognized prospectively in the financial 
statements. As a result, starting 3Q18 the impact of any change in currency exchange rate on the 
Company’s balance sheet accounts is reported in the net financial income/(expense) line of the income 
statement instead of other comprehensive income.  
 
 

Non-GAAP Financial Information 

This earnings release includes certain references to Adjusted EBITDA, a non-GAAP financial measure. 
For the year ended December 31, 2020, Despegar changed the calculation of Adjusted EBITDA reported 
to the chief operating decision maker to exclude restructuring charges and acquisition costs. 

Despegar has calculated Adjusted EBITDA as net loss for the quarter exclusive of financial 
income/(expense), income tax, depreciation and amortization, impairment charges, stock-based 
compensation expense, restructuring charges and acquisition transaction costs. Adjusted EBITDA is not 
prepared in accordance with U.S. GAAP. Accordingly, you are cautioned not to place undue reliance on 
this information and should note that Adjusted EBITDA, as calculated by us, may differ materially from 
similarly titled measures reported by other companies, including our competitors. 
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1Q22 Earnings Conference Call  
 

When: 10:00 a.m. Eastern time, May 19, 2021 
 

Who:  Mr. Damián Scokin, Chief Executive Officer 
 Mr. Alberto López-Gaffney, Chief Financial Officer 
 Ms. Natalia Nirenberg, Investor Relations 
 
Dial-in: 1- 646-904-5544 (U.S. domestic); 1- 929-526-1599 (International) 
 

Access Code: 486708 
 

Pre-Register: You may pre-register at any time: click here. Callers who pre-register will be given a 
unique PIN to gain immediate access to the call and bypass the live operator.  
 
Webcast: CLICK HERE 
 
   

Definitions and concepts 

In 1Q22 

Adjusted EBITDA: is calculated as net income/(loss) exclusive of financial income/(expense), income tax, 
depreciation and amortization, impairment charges, stock-based compensation expense, restructuring 
charges and acquisition transaction costs. 

Aggregate Net Operational Short-term Obligations: consists of travel accounts payable plus related party 
payables, accounts payable and accrued expenses, minus trade accounts receivable net of credit 
expected loss and related party receivable. 

Average Selling Price (“ASP”): reflects Gross Bookings divided by the total number of Transactions. 

Gross Bookings: Gross Bookings is an operating measure that represents the aggregate purchase price 
of all travel products booked by the Company’s customers through its platform during a given period. The 
Company generates substantially all of its revenue from commissions and other incentive payments paid 
by its suppliers and service fees paid by its customers for transactions through its platform, and, as a result, 
it monitors Gross Bookings as an important indicator of its ability to generate revenue. 

Extraordinary Charges: extraordinary events that lead to further non regular expenses, such as: i) 
Extraordinary Cancellations; ii) extraordinary restructuring charges and bad debt provisions for airlines that 
have entered into Chapter 11, among others. As of 1Q22, Extraordinary Charges also include costs 
generated from the operation of Best Day. 

Foreign Exchange (“FX”) Neutral calculated by using the average monthly exchange rate of each month 
of the quarter and applying it to the corresponding months in the current year, so as to calculate what the 
results would have been had exchange rates remained constant. These calculations do not include any 
other macroeconomic effect such as local currency inflation effects. 

Transactions: The number of Transactions for a period is an operating measure that represents the total 
number of customer orders completed on Despegar’s platforms in such period. The number of 
Transactions is an important metric because it is an indicator of the level of engagement with the 
Company’s customers and the scale of its business from period to period but, unlike Gross Bookings, the 
number of Transactions is independent of the average selling price of each transaction, which can be 
influenced by fluctuations in currency exchange rates among other factors. 

https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fwww.incommglobalevents.com%2Fregistration%2Fq4inc%2F10902%2Fdespegar-1q22-earnings-conference-call%2F&esheet=52713480&newsitemid=20220509006181&lan=en-US&anchor=click+here&index=1&md5=9656a889891146d5b306ec361155fa4a
https://events.q4inc.com/attendee/132676032
https://events.q4inc.com/attendee/132676032
https://event.on24.com/eventRegistration/EventLobbyServlet?target=reg20.jsp&referrer=&eventid=2633130&sessionid=1&key=F876CACD90692E9D42B707808627F393&regTag=&sourcepage=register
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Reporting Business Segments: The Company’s business is organized into two segments: (1) Air, which 
primarily consists of facilitation services for the sale of airline tickets on a stand-alone basis and excludes 
airline tickets that are packaged with other non-airline flight products, and (2) Packages, Hotels and Other 
Travel Products, which primarily consists of facilitation services for the sale of travel packages (which can 
include airline tickets and hotel rooms), as well as stand-alone sales of hotel rooms (including vacation 
rentals), car rentals, bus tickets, cruise tickets, travel insurance and destination services. Both segments 
also include sale of advertisements and, to a lesser extent, incentives earned from suppliers and interest 
revenue. 

Revenue: The Company reports its revenue on a net basis for the majority of its transactions, deducting 
cancellations and amounts collected as sales taxes. The Company presents its revenue on a gross basis 
for some transactions when it pre-purchases flight seats. These transactions have been limited to date. 
Despegar derives substantially all of its revenue from commissions and incentive fees paid by its travel 
suppliers and service fees paid by the travelers for transactions through its platform. To a lesser extent, 
Despegar also derives revenue from advertising and other sources (i.e. destination services, loyalty and 
interest revenue). 

Revenue Margin: calculated as revenue divided by Gross Bookings. 

Seasonality: Despegar’s financial results experience fluctuations due to seasonal variations in demand for 
travel services. Despegar’s most significant market, Brazil, and the rest of South America where Despegar 
operates, are located in the Southern hemisphere where summer runs from December 1 to February 28 
and winter runs from June 1 to August 31. Despegar’s most significant market in the Northern hemisphere 
is Mexico where summer runs from June 1 to August 31 and winter runs from December 1 to February 28. 
Accordingly, traditional leisure travel bookings in the Southern hemisphere are generally the highest in the 
third and fourth quarters of the year as travelers plan and book their winter and summer holiday travel. 
The number of bookings typically decreases in the first quarter of the year. In the Northern hemisphere, 
bookings are generally the highest in the first three quarters as travelers plan and book their spring, 
summer and winter holiday travel. The seasonal revenue impact is exacerbated with respect to income by 
the nature of variable cost of revenue and direct sales and marketing costs, which is typically realized in 
closer alignment to booking volumes, and the more stable nature of fixed costs. 

Structural Costs: Structural Costs represents management’s estimations of the fixed portion of the 
Company’s cost of revenue and operating expenses, which includes call center fees (included in cost of 
revenue), plus the fixed portion of selling and marketing expenses (i.e. primarily personnel expenses), 
general and administrative expenses, and technology and product development expenses. Structural 
Costs does not include stock-based compensation, depreciation and amortization, netting of capitalized IT 
and impairment charges. The estimates above do not include any costs that the Company may incur in 
connection with acquisitions, nor any extraordinary items related to the Company’s reorganization. 
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About Despegar.com  

Despegar is the leading online travel company in Latin America. For over two decades, it has revolutionized 
the tourism industry through technology. With its continuous commitment to the development of the sector, 
Despegar today is comprised of a consolidated Group that includes Best Day, Viajes Falabella and Koin, 
(the Company’s fintech business) in turn becoming one of the most relevant companies in  the region and 
able to offer a tailor-made experience for more than 29 million customers. 

Despegar operates in 20 countries in the region, accompanying Latin Americans from the moment they 
dream of traveling until they share their memories. With the purpose of improving people's lives and 
transforming the shopping experience, it has developed alternative payment methods and financing, 
democratizing access to consumption and bringing Latin Americans closer to their next travel experience. 
Despegar is traded on the New York Stock Exchange (NYSE: DESP). For more information, please 
visit www.despegar.com.  

About This Press Release 

This press release does not contain sufficient information to constitute a complete set of interim financial 
statements in accordance with U.S. GAAP. The financial information is this earnings release has not been 
audited. 

Forward-Looking Statements  

This press release includes forward-looking statements within the meaning of Section 27A of the Securities 
Act of 1933, as amended, and Section 21E of the Securities Exchange Act of 1934, as amended. We base 
these forward-looking statements on our current beliefs, expectations and projections about future events 
and financial trends affecting our business and our market. Many important factors could cause our actual 
results to differ substantially from those anticipated in our forward-looking statements. Forward-looking 
statements are not guarantees of future performance. Forward-looking statements speak only as of the 
date they are made, and we undertake no obligation to update publicly or to revise any forward-looking 
statements. New risks and uncertainties emerge from time to time, and it is not possible for us to predict 
all risks and uncertainties that could have an impact on the forward-looking statements contained in this 
press release. The words “believe,” “may,” “should,” “aim,” “estimate,” “continue,” “anticipate,” “intend,” 
“will,” “expect” and similar words are intended to identify forward-looking statements. Forward-looking 
statements include information concerning our possible or assumed future results of operations, business 
strategies, capital expenditures, financing plans, competitive position, industry environment, potential 
growth opportunities, the effects of future regulation and the effects of competition. In particular, the 
COVID-19 pandemic, and governments’ extraordinary measures to limit the spread of the virus, are 
disrupting the global economy and the travel industry, and consequently adversely affecting our business, 
results of operation and cash flows and, as conditions are uncertain and changing rapidly, it is difficult to 
predict the full extent of the impact that the pandemic will have or when travel will resume at pre-pandemic 
levels. Considering these limitations, you should not make any investment decision in reliance on forward-
looking statements contained in this press release. 

IR Contact 
Natalia Nirenberg 
Investor Relations 
Phone: (+54911) 26684490 
E-mail: natalia.nirenberg@despegar.com 

-- Financial Tables Follow --  

http://www.despegar.com/
about:blank
mailto:natalia.nirenberg@despegar.com
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Unaudited Consolidated Statements of Operations for the three-month periods ended March 31, 
2022 and 2021 (in thousands U.S. dollars, except as noted) 
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Key Financial & Operating Trended Metrics (in thousands U.S. dollars, except as noted) 
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Unaudited Consolidated Balance Sheet as of March 31, 2022 and December 31, 2021 (in thousands U.S. 
dollars, except as noted) 
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Unaudited Statements of Cash Flows for the three-month periods ended March 31, 2022 and 
2021 (in thousands U.S. dollars, except as noted) 
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Use of Non-GAAP Financial Measures  

 

This earnings release includes certain references to Adjusted EBITDA and non-GAAP financial measures. 
The Company defines: 

Adjusted EBITDA is calculated as net income/(loss) exclusive of financial income/(expense), income tax, 
depreciation and amortization, impairment charges, stock-based compensation expense, restructuring 
charges and acquisition transaction costs. 

Adjusted EBITDA is not a measure recognized under U.S. GAAP. Accordingly, readers are cautioned not 
to place undue reliance on this information and should note that these measures as calculated by the 
Company, differ materially from similarly titled measures reported by other companies, including its 
competitors. 

Adjusted EBITDA excluding Extraordinary Charges: is Adjusted EBITDA as defined before excluding the 
impact of Extraordinary Charges 

Earnings per share (EPS) excluding Extraordinary Charges is calculated dividing Net Income/Loss 
excluding the impact of Extraordinary Charges by weighted average shares outstanding (WASO).  

To supplement its consolidated financial statements presented in accordance with U.S. GAAP, the 
Company presents foreign exchange (“FX”) neutral measures. 
 
This non-GAAP measure should not be considered in isolation or as a substitute for measures of 
performance prepared in accordance with U.S. GAAP and may be different from non-GAAP measures 
used by other companies. In addition, this non-GAAP measure is not based on any comprehensive set of 
accounting rules or principles. Non-GAAP measures have limitations in that they do not reflect all of the 
amounts associated with our results of operations as determined in accordance with U.S. GAAP. This non-
GAAP financial measure should only be used to evaluate our results of operations in conjunction with the 
most comparable U.S. GAAP financial measures. 
 
Reconciliation of this non-GAAP financial measure to the most comparable U.S. GAAP financial measures 
can be found in the tables included in this quarterly earnings release. 
 
The Company believes that reconciliation of FX neutral measures to the most directly comparable GAAP 
measure provides investors an overall understanding of our current financial performance and its 
prospects for the future. Specifically, we believe this non-GAAP measure provide useful information to 
both management and investors by excluding the foreign currency exchange rate impact that may not be 
indicative of our core operating results and business outlook. 
 
The FX neutral measures were calculated by using the average monthly exchange rates for each month 
during 2020 and applying them to the corresponding months in 2021, so as to calculate what results would 
have been had exchange rates remained stable from one year to the next. The table below excludes 
intercompany allocation FX effects. Finally, this measure does not include any other macroeconomic effect 
such as local currency inflation effects, the impact on impairment calculations or any price adjustment to 
compensate local currency inflation or devaluations. 
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The following table sets forth the FX neutral measures related to Despegar’s reported results of the 
operations for the three-month periods ended December 31, 2021 and 2020 
 

 
 
 
 
 


