


OUR MISSION

To bring heart, health, and humanity to food.

WE BELIEVE IN:

Serving delicious food that helps more people eat
well and live well.

Taking care of the people and things that feed us:
the earth, farmers, purveyors, and team
members.

Food as a unifier, for a more diverse yet inclusive
world where all are welcome at our table.



UNIQUE CUISINE WHERE TASTE AND HEALTH UNITES




WITH BROAD APPEAL & PROVEN PORTABILITY ACROSS
DIVERSE MARKET TYPES & GEOGRAPHIES
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DELIVERED IN A MULTI-CHANNEL
FORMAT MEETING GUESTS
WHERE THEY ARE

ﬁﬂiﬁa DIGITAL PICK-UP EVERYWHERE

L N DRIVE-THRU PICK-UP

CATERING
DIGITAL KITCHENS

’g‘ HYBRID KITCHENS

[[i‘e CPG PRODUCTION FACILITIES




WITH HUMAN CONNECTION AT THE CENTER OF
EVERYTHING WE DO
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DELIVERING A POWERFUL UNIT ECONOMIC MODEL

Y1/Y2 Average Unit Value Y4: $2.3M
Y2: $2.5M
. o,
Y41/Y2 Growth Rate Y4: 10%o
Y2: 8%
Y2 Restaurant Level Profit PLLTA
Net Capital Expenditures $1.375M

Y2 Cash-on-Cash Returns At least 40%



DISCLAIMER

This presentation does not constitute an offer or invitation for the sale or purchase of securities and has been prepared solely for informational purposes.

Data and other information contained in this presentation are based on management’s estimates and calculations, which are derived from internal data and other sources. The information is current as of
the end of Q1 2025 (and not as of the date of this presentation).

Cautionary Statement Regarding Forward-Looking Statements

This presentation contains forward-looking statements, within the meaning of the Private Securities Litigation Reform Act of 1995, that reflect our current views with respect to, among other things, our
operations and financial performance. Forward-looking statements include all statements that are not historical facts. These forward-looking statements relate to matters such as our industry, business
strategy, goals, expectations concerning our market position, future operations, margins, profitability, capital expenditures, liquidity and capital resources, and other financial and operating information.
These statements may include words such as “anticipate,” “assume,” “believe,” “continue,” “could,” “estimate,” “expect,” “intend,” “may,” “plan,” “potential,” “predict,” “project,” “future,” “will,” "seek,”
“foreseeable,” “outlook,” the negative version of these words, or similar terms and phrases.

The forward-looking statements contained in this presentation are based on management’s current expectations and are not guarantees of future performance. The forward-looking statements are subject
to various risks, uncertainties, assumptions, or changes in circumstances that are difficult to predict or quantify. Our expectations, beliefs, and projections are expressed in good faith, and we believe there
is a reasonable basis for them. However, there can be no assurance that management’s expectations, beliefs, and projections will result or be achieved. Moreover, we operate in a very competitive and
rapidly changing environment, and new risks may emerge from time to time. Actual results may differ materially from these expectations due to changes in global, regional, or local economic, business,
competitive, market, regulatory, and other factors, many of which are beyond our control. We believe that these factors include but are not limited to the following: we operate in a highly competitive
industry; our future growth depends on our ability to open new restaurants while managing our growth effectively and maintaining our culture, and our historical growth may not be indicative of our future
growth; we may not be able to successfully identify appropriate locations and develop and expand our operations in existing and new markets; new restaurants may not be profitable, and may negatively
impact sales at our existing locations; negative changes in guest perception of our brand could negatively impact our business; our efforts to market our restaurants and brand may not be successful; food
safety issues, and food-borne illness concerns may harm our business; if we are unable to maintain or increase prices, our margins may decrease; the growth of our business depends on our ability to
accurately predict guest trends and demand and successfully introduce new menu offerings and improve our existing menu offerings; economic factors and guest behavior trends, which are uncertain and
largely beyond our control, may adversely affect guests' behavior and our ability to maintain or increase sales at our restaurants; we are subject to risks associated with leasing property; we may not be
able to successfully expand our digital and delivery business, which is subject to risks outside of our control; our inability or failure to utilize, recognize, respond to, and effectively manage the immediacy of
social media could have a material adverse effect on our business; we may not realize the anticipated benefits from past and potential future acquisitions, investments, or other strategic initiatives; we may
not be able to manage our manufacturing and supply chain effectively, which may adversely affect our results of operations; our reliance on third parties could have an adverse effect on our business,
financial condition, and results of operations; we may experience shortages, delays, or interruptions in the delivery of food items and other products; we may not successfully optimize, operate, and manage
our production facilities; we may face increases in food, commodity, energy, and other costs; we may face increases in labor costs, labor shortages, and difficulties in our ability to identify, hire, train,
motivate and retain the right team members; our success depends on our ability to attract, develop, and retain our management team and key team members; security breaches of our electronic processing
of credit and debit card transactions, the CAVA app, or confidential guest or team member information (including personal information) may adversely affect our business; our business is subject to complex
and evolving laws and regulations regarding privacy, data protection, and cybersecurity; we rely heavily on information technology systems and failures of, or interruptions in, or not effectively scaling and
adapting, our information technology systems could harm our business; we are subject to evolving rules and regulations with respect to environmental, social and governance matters; climate change and
volatile adverse weather conditions could adversely affect our restaurant sales or results of operations; and each of the other factors set forth in “Part —Item 1A. Risk Factors” in our Annual Report on
Form 10-K for the fiscal year ended December 29, 2024, and in other reports filed with the United States Securities and Exchange Commission, all of which are available on the investor relations page of our
website at investor.cava.com.

The forward-looking statements included in this presentation are made only as of the date hereof. Any forward-looking statement made by us in this presentation speaks only as of the date of this

presentation and are expressly qualified in their entirety by the cautionary statements included in this presentation. Factors or events that could cause our actual results to differ may emerge from time to
time, and it is not possible for us to predict all of them.
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