BLOOMINGDALE'S CHECKS IN TO FALL WITH HOTEL BLOOMINGDALE'S
Inspired by the world of The Ritz-Carlton, the immersive Carousel experience reimagines luxury shopping through curated fashion, beauty, wellness, and lifestyle experiences.
NEW YORK, NY, September 10, 2026 
This fall, Bloomingdale's invites customers to check in to Hotel Bloomingdale's, an immersive retail destination created in partnership with The Ritz-Carlton. Running September 10 through October 19 at Bloomingdale's 59th Street flagship, the experience brings The Ritz-Carlton's signature approach to hospitality to the iconic Carousel through fashion, beauty, wellness, home, travel, and immersive experiences.
For generations, The Ritz-Carlton has been defined by deeply personalized service, intuitive attention to detail, and memorable experiences. At Hotel Bloomingdale's, that spirit transforms the everyday into an escape, bringing a sense of arrival, discovery, and indulgence to a new way of experiencing the store.
At the Carousel, the Late Checkout: A Ritz-Carlton Story capsule collection joins a curated assortment of more than 55 brands, including 14 new to Bloomingdale's, alongside hospitality partners Diptyque and Frette.
The assortment is organized into five hotel-inspired destinations:
· Travel – Journey essentials from Abbode, Paralelle, Marvis, C.O. Bigelow, Cadence, Carl Friedrik, and Alex Mill.
· The Spa – Luxury beauty and wellness featuring La Prairie, with an exclusive spa experience and product offerings. The assortment also includes official candle partner Diptyque, featuring the exclusive Chêne candle, alongside Vince, L:A Bruket, Lola Blanket, and Bloomingdale’s Private Label Beauty.	Comment by Kisa Sow: Dyptique is our official candle partner - theyre giving us exclusive to a candle 'Chene'

· Room Service – Elevated comforts from Slip, Brunch Slippers, Frette, Petite Plume, Jonathan Adler, Barsys, Match, Gohar World, and Bloomingdale's private label treats.
· Souvenirs – Keepsakes from The Ritz-Carlton x Late Checkout, Solar Eclipse, Estée Lauder, Piccoli NY, Rag & Bone, and Apotheke.
· Newsstand – Books and travel guides from Assouline, Herb Lester, The Archivist, and Graphic Image, alongside magazines including WSJ. Magazine, Cultured, and The Ritz-Carlton Magazine.

Beyond the Carousel, Hotel Bloomingdale's extends throughout the 59th Street flagship with dedicated windows, pop-ups, activations, and an exclusive 26-piece AQUA x Nicky Hilton collection for women and kids.

“Hotel Bloomingdale’s brings together exciting activations, new products, events, and first-time partnerships to create a truly immersive retail experience that extends far beyond the Carousel,” says Kevin Harter, VP, Integrated Marketing at Bloomingdale’s. “We’re giving customers new ways to discover, explore, and experience Bloomingdale’s through unexpected moments, meaningful interactions, and a dynamic mix of fashion, beauty, wellness, and lifestyle.”

At Bloomingdale's 59th Street

Hotel Bloomingdale's extends throughout the flagship with immersive experiences inspired by luxury travel and hospitality.

Studio 59 Takeover
Studio 59 transforms into a Ritz-Carlton-inspired hotel bar, bringing the spirit of luxury hospitality to Bloomingdale's. Featuring destination-inspired cocktails influenced by iconic Ritz-Carlton properties, including The Ritz-Carlton Yacht Collection and Ritz-Carlton Reserve, the space invites guests to experience the elegance, warmth, and sense of discovery.

La Prairie Spa    
La Prairie debuts a limited-time spa residence and retail experience at Bloomingdale’s 59th Street. Highlighting the new Swiss Pristine Collection, this tranquil oasis offers an exclusive facial designed to boost hydration and help repair the skin barrier for visibly healthy-looking skin. Available by appointment.

Nespresso Coffee Bar 
Customers can stop by the Nespresso Coffee Bar to enjoy premium coffee beverages and the feel of a luxury hotel lobby café. Complimentary sampling will take place every Friday and Saturday from 1–6 PM.
	Comment by Kisa Sow: abbode will be offering embroidery in the carousel 
Abbode Customization
Available daily, complimentary embroidery transforms Abbode purchases from throughout the Carousel into personalized keepsakes, reinforcing the experience of thoughtful, luxury hospitality.

At Select Bloomingdale’s Stores

KILIAN PARIS Bar	Comment by Caroline McNamara: @Alexa Davis	Comment by Alexa Davis: @Kimberly Singer looks good on the beauty front!
Inspired by founder Kilian Hennessy's passion for fragrance and fine spirits, the KILIAN Bar brings an art deco-inspired hotel lounge experience to select Bloomingdale's locations. Guests can enjoy specialty cocktails, mixology classes, immersive fragrance consultations, custom bottle engraving, and complimentary fragrance samples.

Saturdays @ Bloomingdale's
On Saturday, September 19, Hotel Bloomingdale's comes to life nationwide through special brand activations, including Le Creuset demonstrations featuring its new Onyx collection, La Mer ice cream carts celebrating its reformulated Concentrate, a BRUNCH pop-up with slipper embroidery, and a personal appearance by PiccoliNY’s founder, alongside food, beverage, wellness, and entertainment experiences.
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About Bloomingdale's
Bloomingdale's is America's only nationwide, full-line, upscale department store. A division of Macy's, Inc. (NYSE: M), it currently operates 31 Bloomingdale's stores, 25 Bloomingdale's The Outlet stores, and 4 Bloomie's stores in California, Connecticut, Florida, Georgia, Hawaii, Illinois, Maryland, Massachusetts, New Hampshire, New Jersey, New York, Pennsylvania, Texas, Virginia, and Washington. In addition, Bloomingdale's has an international presence with a location in Dubai and Kuwait. Founded in 1872, the iconic retailer celebrated its 150th anniversary in 2022. Be sure to follow @bloomingdales on social media, become a Loyallist, and for more information, or to shop any time, visit www.bloomingdales.com.
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