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Pretzelmaker Debuts Bite-Sized, Ridiculously Flavorful
Cheetos® Pretzel Bites

7/2/2024

Fan-Favorite Cheetos and Pretzelmaker Pretzel Bites Combine for Ultimate Snack

LOS ANGELES, July 02, 2024 (GLOBE NEWSWIRE) -- Pretzelmaker, the innovator of soft Pretzel Bites and owned by

FAT Brands Inc., today announces its latest ridiculously �avorful Pretzel Bite creation – Cheetos  Pretzel Bites.

Made with a tantalizing dusting of Cheetos’ fan-favorite Cheetle – the new Pretzelmaker Cheetos Pretzel Bites,

fresh-baked and hand-rolled daily, pair perfectly with the chain’s fresh-squeezed, all-natural Strawberry Lemonade.

The new product will be available for a limited time only – now through Sept. 29, and is the latest example of

Pretzelmaker’s commitment to menu innovation with the intent of bringing their customers the freshest �avors,

time after time.

“Similar to our partners at Cheetos, we are always striving for innovative ways to give our hungry fans a new �avor

experience,” said Katie Thoms Senior Director of Marketing at Pretzelmaker. “Like Pretzel Bites, Cheetos are the

ultimate snack, so it was only natural for us to align with another beloved brand to create a new, fun menu item,

Cheetos Pretzel Bites, that ridiculously embodies our mantra of Bite-Sized Fun and Full-Sized Flavor.”

Since getting its start in 1991 as a single pretzel stand, fans have loved snacking on Pretzelmaker’s fresh-baked,

hand-rolled Pretzel Bites and sipping on fresh-squeezed, all-natural lemonade.

For more information on Pretzelmaker, visit www.pretzelmaker.com.
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About FAT (Fresh. Authentic. Tasty.) Brands

FAT Brands (NASDAQ: FAT) is a leading global franchising company that strategically acquires, markets, and

develops  fast casual, quick-service, casual dining, and polished casual dining concepts around  the world. The

Company currently owns 18 restaurant brands: Round Table Pizza, Fatburger, Marble Slab Creamery, Johnny

Rockets, Fazoli’s, Twin Peaks, Great American Cookies, Smokey Bones, Hot Dog on a Stick, Bu�alo’s Cafe & Express,

Hurricane Grill & Wings, Pretzelmaker, Elevation Burger, Native Grill & Wings, Yalla Mediterranean and Ponderosa

and Bonanza Steakhouses, and franchises and owns over 2,300 units worldwide. For more information on FAT

Brands, please visit www.fatbrands.com.

About Pretzelmaker

Since its �rst stand opened in 1991, Pretzelmaker has been the home of Bite-Sized Fun and Full-Sized Flavor. Best

known as the innovator of Pretzel Bites, fresh goes into Pretzelmaker’s entire philosophy - from hand-rolled snacks

to all-natural lemonade. Whether swinging by to grab a to-go order or having a sit-down meal, Pretzelmaker is

where joy gets made. Pretzelmaker has grown into one of the largest soft pretzel concepts in the U.S., with over 280

locations worldwide, and continues to innovate with breakfast, late-night and standalone drive-thru concepts. For

more information, visit www.pretzelmaker.com.

About Frito-Lay North America

Frito-Lay North America  is the $25 billion net sales convenient foods division of PepsiCo, Inc. (NASDAQ: PEP). For

decades, Frito-Lay's portfolio of beloved products has brought smiles to millions of families across the world,

including Fritos  corn chips, Lay's  and Ru�es  potato chips, Doritos  and Tostitos  tortilla chips and branded

dips, Cheetos  snacks, Stacy's  pita chips, PopCorners  air popped snacks and SunChips  multigrain snacks. The

company operates more than 40 manufacturing facilities across the U.S. and Canada, along with a vast distribution

network that services over 315,000 retail customers weekly through its direct-store-delivery model.

Through  pep+  (PepsiCo Positive), Frito-Lay is committed to creating positive change for the planet and people.

Learn more about Frito-Lay at  FritoLay.com, on X (@FritoLay), on Instagram (@FritoLay) and on Facebook

(FritoLay).

About Cheetos

Cheetos  has been delivering delicious cheesy snacks and making mischief with orange-covered �ngertips for 75

years. Cheetos believes you should never lose your mischievous spark or playful spirit regardless of what life brings.

It is one of the many brands that make up  Frito-Lay North America, the  $23 billion  convenient foods division of

PepsiCo, Inc. Follow Cheetos on X (@ChesterCheetah), Instagram (@Cheetos), YouTube (@Cheetos), Facebook

®

® ® ® ® ®

® ® ® ®

®

2

https://www.globenewswire.com/Tracker?data=xu0hU3I6cfkp2sP4neXcaqRcWMuhs92s7nEX6jrB4KeQiBXTTm-_T13E3F1xSr3tcR3onkJ3uxuDSerS-etncvtXrf_ubmhc2hJuSgiwkU4=
https://www.globenewswire.com/Tracker?data=A7zxwflP61Dgm3-HWJSj-VOfiu3-sKz-vv2cdZTHyRuS5pLezF9fXaIr0NWG7gNC0LNts1QZaVJH6M7FOjjXo1sxaee-7XAQf8hc-y6mAjs=
https://www.globenewswire.com/Tracker?data=-R8wcuU1GMYxf04uqkazRBFIrb2dzG-XsnZejkVcLgoppCsioIm3ek7fy53o3qh3lBaDLtGaKo9cZyV-gPtJUg==
https://www.globenewswire.com/Tracker?data=I0_-blg_7zJHlNxHXK2RxvbIm8XzwbS9BxVu_eAGq9Kbkcq9NWMo8xrAg2ndpOx3JWM8jWKApB2Z6QPmYDLGSY3NboPfMdzBmtocw9zun5nsRuO073mt-_0_OcbZPHiKgHsPjk2XTXNRc8zBTiu8b62_nq_doOGCCGb86mnN5n6eD4DsCgBaGu-Lerm4m0JQ0llg6XjztH5ESdnjZ7gaG1SVWrJzAc_XuMNLPc5ueWAcoJ4HnUuie_RaPT-1nBs5T1FBGiZWmhyPwVJhrzJJYsq4G-wc0dcI5SWb5KKoSHc=
https://www.globenewswire.com/Tracker?data=8pk-UQlaMu2h0HvDFkvjcVuiPsBb-xJVHAcqZ4MvJ1OWIiVKbtoswAvNBB-3zvLZTUn8E8FQB1zCNyVemktV_k9g7L4t8-Dq_qZ6GjMafn-t0CAn2krXBkdQkFoga5oxHKgDv3k8zusV0EIMuk1DaQ==
https://www.globenewswire.com/Tracker?data=oK2epA3cK_Zzg6yILT0Elbluiz0giiKSOtmgTmpdNTU_Emx-1fjzY2tl5M8fmKZP4m_yKKCFa5zhbire8ZppLA==
https://www.globenewswire.com/Tracker?data=qWaMsKPxzMbVblUDcJJtiReRHOnw4ZDtlU8UXJoTXiqcGHHzcXD4DAX2ZeEHOj8Jkfm6cNeWolX0cb8CquQbOg==
https://www.globenewswire.com/Tracker?data=qWaMsKPxzMbVblUDcJJtiUdB_9qzyaPuDQhbh3yEzfAv57mDdtK7oqqz4eHMkfFZ3uZDxPvzpidR--wY_mq4lOjTSF9YqcZBdGlw-8nJRxs=
https://www.globenewswire.com/Tracker?data=oK2epA3cK_Zzg6yILT0ElWKeKsK608rtVGtXb-v3StxKGz7hRmDqGPxtOYjjehmn08AQxeJ9f5e6w-frBknx0xLBPTYoUT9QhCaTbz5GBuk=
https://www.globenewswire.com/Tracker?data=gQM7OHismq3isV9sGC68VQBZoUKbU0YGqHO4htV3u2j-PkevUy0gIm7tm25XmpF_waxVE3H50S5dYBAycBqF5wTTedSPZ0PX45vbA9pmGY8vpWyw5lxHbvQTzuS8d4lL
https://www.globenewswire.com/Tracker?data=ozJXCMs3DP50RfGQ2_oKdn4ra5BAO7bgMlDMBPxEVtYZvXqJTJKS-IIWY7dQZufyFjTFuOe3a5YLPkERMO4EWRgOkPzgYHP1sLoo5FwzQYo=
https://www.globenewswire.com/Tracker?data=ozJXCMs3DP50RfGQ2_oKdjx8Rc5vehGJZKY-PNCxBwk2qgA-ofx-f9CCiB-FnAOCQ_yH3uifZSdA8RfDFfNTsk_JasTfzho7hv6Lf0TvdKOP7M3uLVMdYYed-70QcwiZ


(Cheetos) and TikTok (@Cheetos).

MEDIA CONTACT:
 

Erin Mandzik, FAT Brands
 

emandzik@fatbrands.com 
 

860-212-6509

 

Source: FAT Brands Inc.
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