
111 years of improving life at home
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Whirlpool Corporation, (NYSE: WHR) grounded by 111 years of success and confident in the
strategic direction of our ongoing portfolio transformation, is committed to being the best global

kitchen and laundry company, in constant pursuit of improving life at home.
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Strategy
In April 2022, we announced that we are accelerating 
our multi-year journey of transforming Whirlpool 
Corporation into a higher-growth and higher-margin 
business through our three strong pillars:

1. Strengthen and refocus our major appliance 
business

2. Grow our small domestic appliance business
3. Grow our commercial appliance business

Progress
Over our history, we have taken actions to be the best 
kitchen and laundry company. Most recently, we added 
InSinkErator brand to our already strong brand portfolio 
and agreed to contribute our European major domestic 
appliance business into a newly formed entity. We 
expect these actions to deliver a structurally improved 
business alongside continuing our transformation into a 
higher-growth, higher-margin business.



Environmental, Social and 
Governance (ESG) Highlights
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Additional information about ESG can be found in our 2022 Sustainability Report. View the full Federal Employer Information Report EEO-1 representing U.S. employees as of December 2021.

https://1c938699858ebac8919f-943ad49fa0bf56534d6539e94192646e.ssl.cf5.rackcdn.com/files/WHR_EEO1_0178604_2021_Summary.pdf

