
Onboard Products

Celebrating five years 
of merger milestones

In Dec. 2013, American Airlines and US Airways 
created the largest airline in the world. And we’ve 
been busy ever since.

Take a look at some of what we’ve done to create 

a world-class customer experience over the last 

five years. 

STRATEGIC OBJECTIVE:

Create a World-Class Customer Experience

Movies, music and more, oh my. We’ve 
expanded our wireless entertainment 
library and now offer more than 140 
movies and 250 TV shows on flights. 
Bonus: Now it’s free, too.3

Beam us up, Scotty. We’ve installed 
high-speed Wi-Fi on 440 domestic 
aircraft and that number will grow so 
you can stream movies, TV shows or 
get some work done faster than ever.1

And we’re live. American is the only 
U.S. airline to offer live TV on inter-
national flights (and it’s free). Live TV 
is also now on more than 100 of our 
domestic aircraft with more to come in 
2019 so you don’t miss news, sports or 
your favorite shows.
4

We’re plugged in. American is installing 
access to power at every seat across 
our long-term narrowbody fleet and 
on the majority of our regional 
aircraft. That’s more than 190,000 plugs 
and USB ports.2

Bon appétit. In 2016, we brought back
complimentary snacks in Main Cabin.
And this month, we launched new 
food-for-sale items from Zoës 
Kitchen to give customers tastier, 
healthier options on board.5

New menu items from Zoës Kitchen launched Dec. 1, including the Gruben sandwich.


