
Giving Back

Celebrating five years 
of merger milestones

In Dec. 2013, American Airlines and US Airways created 
the largest airline in the world. And we’ve been busy 
ever since.

Doing more with Do Crew. Since 2014, 
team members have donated nearly 
500,000 hours of their time to 
nonprofits through the American 
Airlines Do Crew, earning hundreds 
of millions of miles for the charities of 
their choice.  
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When disaster strikes, we’re there. In 
recent years, American has donated 
$3.6 million to nonprofits in the wake 
of natural disasters, and 42,000 
hygiene kits, 100,000 meals and 300,000 
pounds of donated goods – all packed by 
American Airlines team members. 

Change management. With participa-
tion up 130% since 2015, American 
Airlines flight attendants have 
raised more than $6 million to help 
children in need through UNICEF’s 
Change for Good program.
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In 2016, American launched a 
multi-year, $10 million collaboration 
with Stand Up To Cancer. The 
partnership has helped hundreds of 
team members with their fights against 
all forms of cancer.

Giving back in a big way. American
has donated more than $110 million 
in cash and in-kind donations to 
charitable causes around the globe 
through strategic partnerships, 
fundraising events and cause 
marketing campaigns. 
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Being the world’s largest carrier comes with a global 
responsibility. Take a look at some of the ways we’ve 
been giving back to the communities where team 
members and customers live and work since we 
merged five years ago.

STRATEGIC OBJECTIVE:

Make Culture a Competitive Advantage


